JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: TYBMM, Sem V, Regular Exam, Jan 2021 (Batch 2018 -21)

Student Total
Detail Subject CA SEE 1Overall 1Grade C G 1CG ITotal CICG SGPI RESULT
AHUJA SIDDHARTH NEERAJ DISHA 30 300 10 PASSES/O Grade
1 ADVERTISING DESIGN 35 46 81 (0] 5 10 150
2018 0164 OGADVERTISING & MARKETING RESEARCH ;38 49 87 0 5 110 50
18BMMO001 1BRAND BUILDING 30 51 81 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 38 48 86 (0] 5 10 ;50
CONSUMER BEHAVIOUR 38 48 86 0 5 110 150
COPYWRITING 35 47 82 0 5 110 ;50
BANATWALA AQSA AHMED PARVEZ 30 290 9.67 PASSES/A+ Grade
3 ADVERTISING DESIGN 32 33 65 A 5 18 140
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 47 84 (0] 5 10 150
18BMMO003 {BRAND BUILDING 29 49 80* (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI 36 52 88 0 5 110 150
CONSUMER BEHAVIOUR 37 56 93 o) 5 10 ;50
COPYWRITING 37 53 90 (0] 5 10 150
BANCHHODE NACHIKET NANDKISHOR DEEPALI 30 295 9.83 PASSES/A+ Grade
4 ADVERTISING DESIGN 31 40 71 A+ 5 9 45
2018 0164 03 ADVERTISING & MARKETING RESEARCH ;38 52 90 (0] 5 10 ;50
18BMMO004 1BRAND BUILDING 32 53 85 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 37 51 88 o) 5 10 ;50
CONSUMER BEHAVIOUR 39 59 98 (0] 5 10 150
COPYWRITING 35 51 86 0 5 110 50
BASSAN MAHEK KAUR GURJEET UPJINDER 30 295 9.83 PASSES/A+ Grade
5 REPORTING 26 48 74 A+ 5 9 45
2018 0164 OIEDITING 35 50 85 0 5 110 150
18BMMO005 ;JOURNALISM & PUBLIC OPINION 29 51 80 (0] 5 10 ;50
FEATURES & OPINION 38 47 85 (0] 5 10 150
INDIAN REGIONAL JOURNALISM 34 53 87 0 5 110 50
NEWSPAPER & MAGAZINE MAKING 35 45 80 o) 5 10 150
BATHIJA MRITSA HARESH SONYA 30 295 9.83 PASSES/A+ Grade
6 ADVERTISING DESIGN 33 40 73 A+ 5 19 145
2018 0164 OGADVERTISING & MARKETING RESEARCH ;37 49 86 (0] 5 10 ;50
18BMMO006 1BRAND BUILDING 31 49 80 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 41 80* 0 5 110 50
CONSUMER BEHAVIOUR 36 56 92 o) 5 10 150
COPYWRITING 36 53 89 (0] 5 10 ;50
BHATT JAHNAVI MILAN BELA 30 300 10 PASSES/O Grade
8 REPORTING 31 49 80 0 5 110 ;50
2018 0164 OQEDITING 36 50 86 (0] 5 10 150
18BMMO008 {JOURNALISM & PUBLIC OPINION 31 52 83 0 5 110 50
FEATURES & OPINION 39 51 90 o) 5 10 150
INDIAN REGIONAL JOURNALISM 33 44 80* (0] 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 35 50 85 0 5 110 150
BHOJWANI JYOTI NARESHKUMAR DEEPIKA 30 295 9.83 PASSES/A+ Grade
10 ADVERTISING DESIGN 33 38 71 A+ 5 9 45
2018 0164 0JADVERTISING & MARKETING RESEARCH ;37 48 85 0 5 110 50
18BMMO010 1BRAND BUILDING 29 51 80 o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 52 88 (0] 5 10 ;50
CONSUMER BEHAVIOUR 39 52 91 0 5 110 150
COPYWRITING 37 54 91 0 5 110 ;50
CHANCHLANI MITALI JITENDRA DISHA 30 280 9.33 PASSES/A+ Grade
11 REPORTING 31 33 64 A 5 18 140
2018 0164 OQEDITING 33 48 81 o) 5 10 150
18BMMO011 ;JOURNALISM & PUBLIC OPINION 28 47 75 A+ 5 9 45
FEATURES & OPINION 39 50 89 0 5 110 150
INDIAN REGIONAL JOURNALISM 34 46 80 o) 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 34 40 74 A+ 5 9 45
AHUJA MEHEK NITIN PRIYA 30 300 10 PASSES/O Grade
12 ADVERTISING DESIGN 32 47 80* (0] 5 10 150
2018 0164 03 ADVERTISING & MARKETING RESEARCH ;38 44 82 (0] 5 10 ;50
18BMMO012 1BRAND BUILDING 34 49 83 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 37 49 86 o) 5 10 ;50
CONSUMER BEHAVIOUR 38 51 89 (0] 5 10 150
COPYWRITING 36 50 86 0 5 110 50
CHANDWANI KARISHMA VIJAY PRIYA 30 295 9.83 PASSES/A+ Grade
13 ADVERTISING DESIGN 33 37 70 A+ 5 9 45
2018 0164 OWADVERTISING & MARKETING RESEARCH 137 47 84 0 5 110 150
18BMMO013 jBRAND BUILDING 30 48 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 54 90 (0] 5 10 150
CONSUMER BEHAVIOUR 38 54 92 0 5 110 50
COPYWRITING 36 52 88 0 5 110 150
CHANWANI BHAVIKA MUKESH REEMA 30 295 9.83 PASSES/A+ Grade
14 ADVERTISING DESIGN 33 38 71 A+ 5 19 145
2018 0164 OGADVERTISING & MARKETING RESEARCH {37 48 85 (0] 5 10 ;50
18BMMO014 1BRAND BUILDING 31 48 80* (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 48 84 0 5 110 50
CONSUMER BEHAVIOUR 37 53 90 o) 5 10 150
COPYWRITING 35 56 91 (0] 5 10 ;50
CHAWLA RIDHI KAILASH MEETA 30 300 10 PASSES/O Grade
15 ADVERTISING DESIGN 31 47 80* (0] 5 10 ;50
2018 0164 OOADVERTISING & MARKETING RESEARCH 137 49 86 (0] 5 10 150
18BMMO015 {BRAND BUILDING 32 51 83 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIEI36 54 90 o) 5 10 150
CONSUMER BEHAVIOUR 38 53 91 (0] 5 10 ;50
COPYWRITING 37 51 88 0 5 110 150
CHUGH KYRA PRAKASH NEHA 30 290 9.67 PASSES/A+ Grade
16 ADVERTISING DESIGN 32 38 70 A+ 5 9 45
2018 0164 OGADVERTISING & MARKETING RESEARCH ;36 49 85 0 5 110 50
18BMMO016 1BRAND BUILDING 30 46 76 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIE;35 53 88 (0] 5 10 ;50
CONSUMER BEHAVIOUR 36 55 91 0 5 110 150
COPYWRITING 37 52 89 0 5 110 ;50
DARYANI ANIMESH MUKESH PRIYA 25 230 F(1) FAILS/ATKT
18 REPORTING 29 AbF  |29F F 0 0 {0
2018 0164 OLEDITING 30 43 73 A+ 5 9 45
18BMMO018 jJOURNALISM & PUBLIC OPINION 28 48 76 A+ 5 9 45
FEATURES & OPINION 37 51 88 0 5 110 150
INDIAN REGIONAL JOURNALISM 35 40 75 A+ 5 9 45
NEWSPAPER & MAGAZINE MAKING 30 45 75 A+ 5 9 45
DESHMUKH RUJUTA SUSHANT ASHWINI 30 295 9.83 PASSES/A+ Grade
19 ADVERTISING DESIGN 33 40 73 A+ 5 9 45
2018 0164 03 ADVERTISING & MARKETING RESEARCH ;38 44 82 (0] 5 10 ;50
18BMMO019 1BRAND BUILDING 33 51 84 0 5 110 150
S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;

*: Higher Course Grade (0) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: TYBMM, Sem V, Regular Exam, Jan 2021 (Batch 2018 -21)

Student Total
Detail Subject CA SEE 1Overall 1Grade 1C G 1CG ITotal CICG SGPI RESULT
ADVERTISING IN CONTEMPORARY SOCIE; 37 52 89 o) 5 10 ;50
CONSUMER BEHAVIOUR 39 51 90 (0] 5 10 150
COPYWRITING 37 52 89 0 5 110 50
DHANKANI RITTU RAJESH SONAM 30 300 10 PASSES/O Grade
20 ADVERTISING DESIGN 34 47 81 (0] 5 10 ;50
2018 0164 OWADVERTISING & MARKETING RESEARCH 136 52 88 0 5 110 150
18BMM020 ;BRAND BUILDING 30 53 83 o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 53 89 (0] 5 10 150
CONSUMER BEHAVIOUR 39 54 93 0 5 110 50
COPYWRITING 36 52 88 0 5 110 150
GAWADE SWARNIM DASHRATH SUSHOPTI 30 295 9.83 PASSES/A+ Grade
21 ADVERTISING DESIGN 31 42 73 A+ 5 19 145
2018 0164 03 ADVERTISING & MARKETING RESEARCH {37 52 89 (0] 5 10 ;50
18BMMO021 1BRAND BUILDING 32 53 85 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 53 89 0 5 110 50
CONSUMER BEHAVIOUR 38 58 96 o) 5 10 150
COPYWRITING 36 53 89 (0] 5 10 ;50
GUDHKA FILONI KETAN HEENA 30 300 10 PASSES/O Grade
22 ADVERTISING DESIGN 33 48 81 o) 5 10 ;50
2018 0164 OGADVERTISING & MARKETING RESEARCH 138 50 88 (0] 5 10 150
18BMMO022 {BRAND BUILDING 30 48 80* 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIE137 53 90 o) 5 10 150
CONSUMER BEHAVIOUR 38 58 96 (0] 5 10 ;50
COPYWRITING 36 53 89 0 5 110 150
HARWANI SANYA RAVI POONAM 30 290 9.67 PASSES/A+ Grade
23 ADVERTISING DESIGN 33 38 71 A+ 5 9 45
2018 0164 0JADVERTISING & MARKETING RESEARCH ;37 43 80 0 5 110 50
18BMM023 1BRAND BUILDING 28 46 74 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIE; 36 50 86 (0] 5 10 ;50
CONSUMER BEHAVIOUR 38 53 91 0 5 110 150
COPYWRITING 35 47 82 0 5 110 ;50
HEGDE VIKRAM SANJAY LEENA 30 295 9.83 PASSES/A+ Grade
24 ADVERTISING DESIGN 31 38 70* A+ 5 19 145
2018 0164 OUMADVERTISING & MARKETING RESEARCH 138 52 90 (0] 5 10 150
18BMM024 {BRAND BUILDING 32 53 85 (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI37 49 86 0 5 110 150
CONSUMER BEHAVIOUR 37 55 92 (0] 5 10 ;50
COPYWRITING 36 51 87 (0] 5 10 150
JAGGA MEHAK AJAY POOJA 30 300 10 PASSES/O Grade
25 ADVERTISING DESIGN 33 46 80* o) 5 10 150
2018 0164 03 ADVERTISING & MARKETING RESEARCH ;38 50 88 (0] 5 10 ;50
18BMMO025 1BRAND BUILDING 30 52 82 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 37 51 88 o) 5 10 ;50
CONSUMER BEHAVIOUR 36 58 94 (0] 5 10 150
COPYWRITING 36 56 92 0 5 110 50
JAIN AANCHAL MANOJ NIRUPAMA 30 285 9.5 PASSES/A+ Grade
26 ADVERTISING DESIGN 33 41 74 A+ 5 9 45
2018 0164 OWADVERTISING & MARKETING RESEARCH 136 36 72 A+ 5 19 145
18BMM026 ;BRAND BUILDING 28 47 75 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIEi135 52 87 (0] 5 10 150
CONSUMER BEHAVIOUR 36 55 91 0 5 110 50
COPYWRITING 35 52 87 0 5 110 150
JAIN SAACHI SUNIL SARITA 30 295 9.83 PASSES/A+ Grade
27 ADVERTISING DESIGN 31 44 75 A+ 5 19 145
2018 0164 03 ADVERTISING & MARKETING RESEARCH ;37 53 90 (0] 5 10 ;50
18BMMO027 1BRAND BUILDING 30 49 80* (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 54 90 0 5 110 50
CONSUMER BEHAVIOUR 35 54 89 o) 5 10 150
COPYWRITING 36 49 85 (0] 5 10 ;50
KEWALRAMANI YUVRAJ ROSHAN NEETA 30 295 9.83 PASSES/A+ Grade
29 ADVERTISING DESIGN 31 46 80* o) 5 10 ;50
2018 0164 OOADVERTISING & MARKETING RESEARCH 138 44 82 (0] 5 10 150
18BMMO029 {BRAND BUILDING 28 45 73 A+ 5 19 145
ADVERTISING IN CONTEMPORARY SOCIE138 50 88 o) 5 10 150
CONSUMER BEHAVIOUR 40 55 95 (0] 5 10 ;50
COPYWRITING 38 50 88 0 5 110 150
KHANNA DEV RAVINDRA SHOBHA 30 300 10 PASSES/O Grade
30 REPORTING 34 46 80 (0] 5 10 150
2018 0164 0LEDITING 33 48 81 0 5 110 50
18BMMO030 1JOURNALISM & PUBLIC OPINION 34 52 86 (0] 5 10 150
FEATURES & OPINION 38 52 90 (0] 5 10 ;50
INDIAN REGIONAL JOURNALISM 34 55 89 0 5 110 150
NEWSPAPER & MAGAZINE MAKING 33 45 80* [0} 5 10 ;50
KISHNANI RITIKA MAHESH BHAVNA 30 285 9.5 PASSES/A+ Grade
31 ADVERTISING DESIGN 33 33 66 A 5 18 140
2018 0164 OOADVERTISING & MARKETING RESEARCH 136 48 84 (0] 5 10 150
18BMMO031 {BRAND BUILDING 30 45 75 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIEI36 51 87 0 5 110 150
CONSUMER BEHAVIOUR 38 51 89 o) 5 10 ;50
COPYWRITING 36 53 89 (0] 5 10 150
KOUL SIDDARTH SATISH ANITA 30 285 9.5 PASSES/A+ Grade
33 ADVERTISING DESIGN 33 43 76 A+ 5 9 45
2018 0164 03 ADVERTISING & MARKETING RESEARCH ;37 42 80* (0] 5 10 ;50
18BMMO033 1BRAND BUILDING 33 42 75 A+ 5 19 145
ADVERTISING IN CONTEMPORARY SOCIE; 37 47 84 (0] 5 10 ;50
CONSUMER BEHAVIOUR 38 51 89 (0] 5 10 150
COPYWRITING 35 41 76 A+ 5 19 145
MANKANI AANCHAL RAJESH SIMRAN 30 300 10 PASSES/O Grade
35 ADVERTISING DESIGN 33 46 80* (0] 5 10 ;50
2018 0164 OGADVERTISING & MARKETING RESEARCH 136 50 86 0 5 110 150
18BMMO035 jBRAND BUILDING 30 49 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 51 87 (0] 5 10 150
CONSUMER BEHAVIOUR 39 57 96 0 5 110 50
COPYWRITING 36 49 85 0 5 110 150
MATANI POORVI ROSHAN SAAKSHI 30 300 10 PASSES/O Grade
36 ADVERTISING DESIGN 33 47 80 0 5 110 150
2018 0164 03 ADVERTISING & MARKETING RESEARCH {37 54 91 (0] 5 10 ;50
18BMMO036 1BRAND BUILDING 29 50 80* (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 52 88 0 5 110 50
CONSUMER BEHAVIOUR 35 48 83 o) 5 10 150
COPYWRITING 36 52 88 (0] 5 10 ;50
MEHRA YASHRAJ MANISH RIYA 30 295 9.83 PASSES/A+ Grade
S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;

*: Higher Course Grade (0) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: TYBMM, Sem V, Regular Exam, Jan 2021 (Batch 2018 -21)

Student Total
Detail Subject CA SEE 1Overall 1Grade 1C G 1CG ITotal CICG SGPI RESULT
37 ADVERTISING DESIGN 31 43 74 A+ 5 9 45
2018 0164 OOADVERTISING & MARKETING RESEARCH 136 45 81 (0] 5 10 150
18BMMO037 {BRAND BUILDING 30 52 82 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIEI36 52 88 o) 5 10 150
CONSUMER BEHAVIOUR 40 59 99 (0] 5 10 ;50
COPYWRITING 36 51 87 0 5 110 150
MEHTA KRISHA DEVANG PRIYA 30 295 9.83 PASSES/A+ Grade
38 ADVERTISING DESIGN 31 45 76 A+ 5 9 45
2018 0164 0JADVERTISING & MARKETING RESEARCH ;37 49 86 0 5 110 50
18BMMO038 1BRAND BUILDING 30 52 82 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;37 49 86 (0] 5 10 ;50
CONSUMER BEHAVIOUR 38 59 97 0 5 110 150
COPYWRITING 36 56 92 0 5 110 50
MUTTA YASHI SAILESH SEJAL 30 300 10 PASSES/O Grade
39 ADVERTISING DESIGN 33 48 81 0 5 110 50
2018 0164 OOADVERTISING & MARKETING RESEARCH 138 48 86 (0] 5 10 150
18BMMO039 {BRAND BUILDING 29 48 80* (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI37 53 90 0 5 110 150
CONSUMER BEHAVIOUR 36 57 93 o) 5 10 ;50
COPYWRITING 37 55 92 (0] 5 10 150
NAGORI UTSAV RAJENDRA SUNITA 30 295 9.83 PASSES/A+ Grade
40 REPORTING 30 46 76 A+ 5 9 45
2018 0164 OLEDITING 33 46 80* (0] 5 10 ;50
18BMMO040 1JOURNALISM & PUBLIC OPINION 35 52 87 0 5 110 150
FEATURES & OPINION 39 51 90 o) 5 10 ;50
INDIAN REGIONAL JOURNALISM 33 54 87 (0] 5 10 150
NEWSPAPER & MAGAZINE MAKING 34 47 81 0 5 110 50
PESHWANI ARCHIE MAHESH MEENU 30 295 9.83 PASSES/A+ Grade
42 ADVERTISING DESIGN 32 48 80 (0] 5 10 ;50
2018 0164 OWADVERTISING & MARKETING RESEARCH 136 34 70 A+ 5 19 145
18BMMO042 {BRAND BUILDING 28 50 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 51 87 (0] 5 10 150
CONSUMER BEHAVIOUR 38 54 92 0 5 110 50
COPYWRITING 37 50 87 0 5 110 150
SAHEB SARAH SHABBIR SAKINA 30 300 10 PASSES/O Grade
43 ADVERTISING DESIGN 32 46 80* 0 5 110 150
2018 0164 OGADVERTISING & MARKETING RESEARCH ;38 50 88 (0] 5 10 ;50
18BMMO043 1BRAND BUILDING 32 52 84 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 38 53 91 0 5 110 50
CONSUMER BEHAVIOUR 39 59 98 o) 5 10 150
COPYWRITING 37 52 89 (0] 5 10 ;50
SAIFEE SAKINA HATIM FATEMA 30 295 9.83 PASSES/A+ Grade
44 REPORTING 26 48 74 A+ 5 9 45
2018 0164 OLEDITING 34 46 80 (0] 5 10 150
18BMMO044 {JOURNALISM & PUBLIC OPINION 35 52 87 0 5 110 50
FEATURES & OPINION 39 51 90 o) 5 10 150
INDIAN REGIONAL JOURNALISM 33 47 80 (0] 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 37 45 82 0 5 110 150
SHAH ZIL RAJESH ALKA 30 300 10 PASSES/O Grade
45 ADVERTISING DESIGN 36 45 81 (0] 5 10 150
2018 0164 OGADVERTISING & MARKETING RESEARCH ;37 49 86 0 5 110 50
18BMMO045 1BRAND BUILDING 33 48 81 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;37 52 89 (0] 5 10 ;50
CONSUMER BEHAVIOUR 37 55 92 0 5 110 150
COPYWRITING 36 48 84 0 5 110 ;50
SHAIKH SHAIMA SHOYEB OLA 30 300 10 PASSES/O Grade
46 REPORTING 31 50 81 0 5 110 50
2018 0164 OLEDITING 35 50 85 o) 5 10 150
18BMMO046 ;JOURNALISM & PUBLIC OPINION 35 52 87 (0] 5 10 ;50
FEATURES & OPINION 39 49 88 0 5 110 150
INDIAN REGIONAL JOURNALISM 31 49 80 o) 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 38 55 93 (0] 5 10 150
SHAMDASANI MUSKAAN PRAKASH BINDU 30 300 10 PASSES/O Grade
47 ADVERTISING DESIGN 34 44 80* (0] 5 10 150
2018 0164 0GADVERTISING & MARKETING RESEARCH ;36 50 86 (0] 5 10 ;50
18BMMO047 1BRAND BUILDING 30 50 80 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 47 83 o) 5 10 ;50
CONSUMER BEHAVIOUR 39 54 93 (0] 5 10 150
COPYWRITING 36 50 86 0 5 110 50
SHARMA RITIKA VIVEK KAMNI 30 295 9.83 PASSES/A+ Grade
48 ADVERTISING DESIGN 33 45 80* (0] 5 10 ;50
2018 0164 OGADVERTISING & MARKETING RESEARCH 136 51 87 0 5 110 150
18BMMO048 jBRAND BUILDING 28 46 74 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIEI36 53 89 (0] 5 10 150
CONSUMER BEHAVIOUR 37 56 93 0 5 110 50
COPYWRITING 35 49 84 0 5 110 150
SHARMA SRISHTI SANJAY SARIKA 30 300 10 PASSES/O Grade
49 REPORTING 29 49 80* 0 5 110 150
2018 0164 OLEDITING 29 49 80* o) 5 10 ;50
18BMMO049 1JOURNALISM & PUBLIC OPINION 27 52 80* (0] 5 10 150
FEATURES & OPINION 38 52 90 0 5 110 50
INDIAN REGIONAL JOURNALISM 30 55 85 o) 5 10 150
NEWSPAPER & MAGAZINE MAKING 32 47 80* (0] 5 10 ;50
SHETTY SHLOKA SARVOTTAM ASHA 30 295 9.83 PASSES/A+ Grade
50 REPORTING 32 50 82 0 5 110 ;50
2018 0164 OQEDITING 32 46 80* (0] 5 10 150
18BMMO050 {JOURNALISM & PUBLIC OPINION 27 53 80 0 5 110 50
FEATURES & OPINION 38 53 91 o) 5 10 150
INDIAN REGIONAL JOURNALISM 30 46 76 A+ 5 9 45
NEWSPAPER & MAGAZINE MAKING 34 45 80* 0 5 110 150
SIVASANKAR ANOUSHKA RAJEEV GULNAR 30 295 9.83 PASSES/A+ Grade
51 ADVERTISING DESIGN 33 40 73 A+ 5 9 45
2018 0164 0JADVERTISING & MARKETING RESEARCH ;36 45 81 0 5 110 50
18BMMO051 1BRAND BUILDING 33 52 85 o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 53 89 (0] 5 10 ;50
CONSUMER BEHAVIOUR 38 59 97 0 5 110 150
COPYWRITING 36 53 89 0 5 110 50
SRINIVASAN SHREYA 30 300 10 PASSES/O Grade
52 REPORTING 33 48 81 0 5 110 50
2018 0164 OQEDITING 33 46 80* o) 5 10 150
18BMMO052 jJOURNALISM & PUBLIC OPINION 32 52 84 (0] 5 10 ;50
FEATURES & OPINION 39 52 91 0 5 110 150
S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;

*: Higher Course Grade (0) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: TYBMM, Sem V, Regular Exam, Jan 2021 (Batch 2018 -21)

Student Total
Detail Subject CA SEE 1Overall 1Grade 1C G 1CG ITotal CICG SGPI RESULT
INDIAN REGIONAL JOURNALISM 30 51 81 o) 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 34 45 80* (0] 5 10 150
JAIN HITIKSHA VIKAS DEENA 30 285 9.5 PASSES/A+ Grade
53 ADVERTISING DESIGN 31 33 64 A 5 8 40
2018 0164 0GADVERTISING & MARKETING RESEARCH ;36 48 84 (0] 5 10 ;50
18BMMO053 1BRAND BUILDING 29 47 76 A+ 5 19 145
ADVERTISING IN CONTEMPORARY SOCIE;35 50 85 o) 5 10 ;50
CONSUMER BEHAVIOUR 39 57 96 (0] 5 10 150
COPYWRITING 37 51 88 0 5 110 50
VASANWALA BATUL MOAZZAM TASNEEM 30 295 9.83 PASSES/A+ Grade
55 REPORTING 34 52 86 (0] 5 10 ;50
2018 0164 OGEDITING 34 49 83 0 5 110 150
18BMMO055 ;JOURNALISM & PUBLIC OPINION 32 52 84 o) 5 10 ;50
FEATURES & OPINION 39 47 86 (0] 5 10 150
INDIAN REGIONAL JOURNALISM 31 50 81 0 5 110 50
NEWSPAPER & MAGAZINE MAKING 34 40 74 A+ 5 9 45
VASWANI DIVYANSHI SUNIL LAVEENA 30 295 9.83 PASSES/A+ Grade
56 ADVERTISING DESIGN 33 38 71 A+ 5 19 145
2018 0164 03 ADVERTISING & MARKETING RESEARCH {36 46 82 o) 5 10 ;50
18BMMO056 1BRAND BUILDING 30 50 80 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 49 85 0 5 110 50
CONSUMER BEHAVIOUR 36 52 88 o) 5 10 150
COPYWRITING 36 52 88 (0] 5 10 ;50
V1) KHUSHBOO SACHIN VANI 30 295 9.83 PASSES/A+ Grade
57 ADVERTISING DESIGN 32 41 73 A+ 5 9 45
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 50 87 (0] 5 10 150
18BMMO057 {BRAND BUILDING 31 49 80 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIE137 51 88 o) 5 10 150
CONSUMER BEHAVIOUR 39 58 97 (0] 5 10 ;50
COPYWRITING 35 53 88 0 5 110 150
WADHWANI VANSHIKA ROOPCHAND SHALU 30 295 9.83 PASSES/A+ Grade
58 ADVERTISING DESIGN 31 40 71 A+ 5 9 45
2018 0164 0JADVERTISING & MARKETING RESEARCH ;38 44 82 0 5 110 50
18BMMO058 1BRAND BUILDING 28 49 80* o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;37 51 88 (0] 5 10 ;50
CONSUMER BEHAVIOUR 38 53 91 0 5 110 150
COPYWRITING 36 50 86 (o] 5 110 50
VIJAN GYANTI NAVIN REEMA 30 295 9.83 PASSES/A+ Grade
59 ADVERTISING DESIGN 33 43 76 A+ 5 19 45
2018 0164 OUMADVERTISING & MARKETING RESEARCH 138 45 83 o) 5 10 150
18BMMO059 {BRAND BUILDING 34 47 81 (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI38 49 87 0 5 110 150
CONSUMER BEHAVIOUR 39 58 97 o) 5 10 ;50
COPYWRITING 37 50 87 (0] 5 10 150
IBRAMPURKAR ESHA VIVEK NIKITA 30 295 9.83 PASSES/A+ Grade
60 ADVERTISING DESIGN 31 38 70* A+ 5 9 45
2018 0164 0GADVERTISING & MARKETING RESEARCH ;37 45 82 (0] 5 10 ;50
18BMMO060 1BRAND BUILDING 33 50 83 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 47 83 o) 5 10 ;50
CONSUMER BEHAVIOUR 38 57 95 (0] 5 10 150
COPYWRITING 36 48 84 0 5 110 50
LAUD JANHAVI VINAYAK SWATI 30 295 9.83 PASSES/A+ Grade
61 REPORTING 29 50 80* (0] 5 10 ;50
2018 0164 OLEDITING 32 45 80* 0 5 110 150
18BMMO061 ;JOURNALISM & PUBLIC OPINION 36 52 88 o) 5 10 ;50
FEATURES & OPINION 38 50 88 (0] 5 10 150
INDIAN REGIONAL JOURNALISM 35 49 84 0 5 110 50
NEWSPAPER & MAGAZINE MAKING 32 43 75 A+ 5 9 45
RUPREL MOHIT KAMLESH RIA 30 300 10 PASSES/O Grade
62 ADVERTISING DESIGN 31 47 80* 0 5 110 150
2018 0164 OGADVERTISING & MARKETING RESEARCH ;37 46 83 o) 5 10 ;50
18BMMO062 1BRAND BUILDING 31 51 82 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 38 51 89 0 5 110 50
CONSUMER BEHAVIOUR 38 58 96 o) 5 10 150
COPYWRITING 37 45 82 (0] 5 10 ;50
DAWDA PRIYESH HANISH PRIYA 30 300 10 PASSES/O Grade
63 ADVERTISING DESIGN 35 48 83 o) 5 10 ;50
2018 0164 OOADVERTISING & MARKETING RESEARCH 137 48 85 (0] 5 10 150
18BMMO063 |BRAND BUILDING 31 50 81 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIE136 49 85 o) 5 10 150
CONSUMER BEHAVIOUR 39 53 92 (0] 5 10 ;50
COPYWRITING 37 50 87 0 5 110 150
JAISINGHANI JANVI HARI NAINA 30 290 9.67 PASSES/A+ Grade
64 ADVERTISING DESIGN 33 34 70* A+ 5 9 45
2018 0164 OGADVERTISING & MARKETING RESEARCH ;36 48 84 0 5 110 50
18BMMO064 1BRAND BUILDING 30 46 76 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIE; 36 51 87 (0] 5 10 ;50
CONSUMER BEHAVIOUR 36 59 95 0 5 110 150
COPYWRITING 36 49 85 (] 5 110 50
JAMKHEDKAR SANYUKTA JAIDEEP VAISHALI 30 295 9.83 PASSES/A+ Grade
65 ADVERTISING DESIGN 34 46 80 0 5 110 50
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 47 84 o) 5 10 150
18BMMO065 jBRAND BUILDING 29 42 71 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIEI36 49 85 0 5 110 150
CONSUMER BEHAVIOUR 37 53 90 o) 5 10 ;50
COPYWRITING 37 50 87 (0] 5 10 150
KESWANI ANSHUL MAHEND RICHA 30 290 9.67 PASSES/A+ Grade
66 ADVERTISING DESIGN 33 38 71 A+ 5 9 45
2018 0164 03 ADVERTISING & MARKETING RESEARCH {36 33 70* A+ 5 9 45
18BMMO066 1BRAND BUILDING 32 48 80 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 37 48 85 o) 5 10 ;50
CONSUMER BEHAVIOUR 38 50 88 (0] 5 10 150
COPYWRITING 36 52 88 0 5 110 50
KODE SIDDHANT SAKHARAM SMITA 30 295 9.83 PASSES/A+ Grade
67 ADVERTISING DESIGN 31 38 70* A+ 5 9 45
2018 0164 OGADVERTISING & MARKETING RESEARCH 137 47 84 0 5 110 150
18BMMO067 jBRAND BUILDING 32 50 82 o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI37 51 88 (0] 5 10 150
CONSUMER BEHAVIOUR 40 58 98 0 5 110 50
COPYWRITING 35 51 86 (] 5 110 150
JAGIASI SHUKESH RAJKUMAR RAJU SONIA 30 295 9.83 PASSES/A+ Grade
70 ;rADVERTISING DESIGN 33 40 73 A+ 5 19 145

S: Grace Marks for passing a course;

#: Condonatio

n Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail




JAI HIND COLLEGE, AUTONOMOUS
Provisional Consolidated Result: TYBMM, Sem V, Regular Exam, Jan 2021 (Batch 2018 -21)

Student Total
Detail Subject CA SEE 1Overall 1Grade 1C G 1CG ITotal CICG SGPI RESULT
2018 0164 OGADVERTISING & MARKETING RESEARCH ;37 44 81 (0] 5 10 ;50
18BMMO070 1BRAND BUILDING 28 51 80* (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 50 86 0 5 110 50
CONSUMER BEHAVIOUR 35 54 89 o) 5 10 150
COPYWRITING 35 53 88 (0] 5 10 ;50
KEWALRAMANI KHUSHI JITENDRA GEETA 30 295 9.83 PASSES/A+ Grade
71 ADVERTISING DESIGN 32 37 70* A+ 5 9 45
2018 0164 OOGADVERTISING & MARKETING RESEARCH 137 47 84 (0] 5 10 150
18BMMO071 {BRAND BUILDING 29 50 80* 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIEI36 51 87 (0] 5 10 150
CONSUMER BEHAVIOUR 37 53 90 (0] 5 10 ;50
COPYWRITING 36 52 88 0 5 110 150
VADGAMWALA ZAHABIYA SHABBIR JUMANA 30 295 9.83 PASSES/A+ Grade
72 ADVERTISING DESIGN 33 36 70%* A+ 5 9 45
2018 0164 OGADVERTISING & MARKETING RESEARCH ;36 48 84 0 5 110 50
18BMMO072 1BRAND BUILDING 29 48 80* o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 50 86 (0] 5 10 ;50
CONSUMER BEHAVIOUR 35 56 91 0 5 110 150
COPYWRITING 37 52 89 0 5 110 ;50
ACHARYA PRANJAL HEMANT ANITA 30 295 9.83 PASSES/A+ Grade
73 ADVERTISING DESIGN 32 35 70* A+ 5 19 145
2018 0164 OUMADVERTISING & MARKETING RESEARCH 138 49 87 (0] 5 10 150
18BMMO073 {BRAND BUILDING 32 50 82 (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI37 52 89 0 5 110 150
CONSUMER BEHAVIOUR 39 59 98 o) 5 10 ;50
COPYWRITING 36 48 84 (0] 5 10 150
AGARWAL JAHNVI SAMIR KARISHMA 30 300 10 PASSES/O Grade
74 ADVERTISING DESIGN 36 47 83 o) 5 10 150
2018 0164 0GADVERTISING & MARKETING RESEARCH ;38 50 88 (0] 5 10 ;50
18BMMO074 1BRAND BUILDING 34 51 85 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 38 50 88 o) 5 10 ;50
CONSUMER BEHAVIOUR 39 56 95 (0] 5 10 150
COPYWRITING 38 52 90 0 5 110 50
AGRAWAL DHRUV SANJAY GEETA 30 295 9.83 PASSES/A+ Grade
75 ADVERTISING DESIGN 32 44 76 A+ 5 9 45
2018 0164 OWADVERTISING & MARKETING RESEARCH 137 48 85 0 5 110 150
18BMMO075 jBRAND BUILDING 32 46 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 49 85 (0] 5 10 150
CONSUMER BEHAVIOUR 36 59 95 0 5 110 50
COPYWRITING 37 51 88 0 5 110 150
AHUJA HIMANI RAJESH KHUSHBU 30 295 9.83 PASSES/A+ Grade
76 ADVERTISING DESIGN 34 34 70* A+ 5 19 145
2018 0164 0 ADVERTISING & MARKETING RESEARCH {38 43 81 (0] 5 10 ;50
18BMMO076 1BRAND BUILDING 31 51 82 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;37 53 90 0 5 110 50
CONSUMER BEHAVIOUR 36 55 91 o) 5 10 150
COPYWRITING 36 48 84 (0] 5 10 ;50
AHUJA MUSKAN MANISH SONIA 30 295 9.83 PASSES/A+ Grade
77 REPORTING 28 46 74 A+ 5 9 45
2018 0164 OLEDITING 34 49 83 (0] 5 10 150
18BMMO077 {JOURNALISM & PUBLIC OPINION 32 52 84 0 5 110 50
FEATURES & OPINION 38 53 91 o) 5 10 150
INDIAN REGIONAL JOURNALISM 34 46 80 (0] 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 36 45 81 0 5 110 150
ROHIRA KRITIKA ANAND NAINA 30 300 10 PASSES/O Grade
78 ADVERTISING DESIGN 35 46 81 (0] 5 10 150
2018 0164 OGADVERTISING & MARKETING RESEARCH ;37 48 85 0 5 110 50
18BMMO078 1BRAND BUILDING 29 50 80* o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;37 51 88 (0] 5 10 ;50
CONSUMER BEHAVIOUR 40 59 99 0 5 110 150
COPYWRITING 37 53 90 0 5 110 50
BALANI AMRIT RAJESH RAKHI 30 300 10 PASSES/O Grade
79 ADVERTISING DESIGN 32 50 82 0 5 110 50
2018 0164 OOADVERTISING & MARKETING RESEARCH 137 54 91 (0] 5 10 150
18BMMO079 {BRAND BUILDING 29 49 80* (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI37 50 87 0 5 110 150
CONSUMER BEHAVIOUR 40 56 96 o) 5 10 ;50
COPYWRITING 37 52 89 (0] 5 10 150
BATRA PALAK PREM SONIA 30 295 9.83 PASSES/A+ Grade
80 ADVERTISING DESIGN 35 38 73 A+ 5 9 45
2018 0164 03 ADVERTISING & MARKETING RESEARCH ;37 45 82 (0] 5 10 ;50
18BMMO080 1BRAND BUILDING 32 49 81 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 51 87 (0] 5 10 ;50
CONSUMER BEHAVIOUR 39 50 89 (0] 5 10 150
COPYWRITING 36 49 85 0 5 110 50
BHAGCHANDANI VRINDA PRAKASH HEENA 30 300 10 PASSES/O Grade
81 ADVERTISING DESIGN 35 45 80 (0] 5 10 ;50
2018 0164 OWADVERTISING & MARKETING RESEARCH 138 46 84 0 5 110 150
18BMMO081 jBRAND BUILDING 32 46 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI38 51 89 (0] 5 10 150
CONSUMER BEHAVIOUR 40 51 91 0 5 110 50
COPYWRITING 37 48 85 0 5 110 150
BHAMBHANI VISHESH ANILKUMAR MADHU 30 300 10 PASSES/O Grade
82 REPORTING 32 51 83 0 5 110 150
2018 0164 OGEDITING 35 44 80* o) 5 10 ;50
18BMMO082 1JOURNALISM & PUBLIC OPINION 32 52 84 (0] 5 10 150
FEATURES & OPINION 39 52 91 0 5 110 50
INDIAN REGIONAL JOURNALISM 35 49 84 o) 5 10 150
NEWSPAPER & MAGAZINE MAKING 36 47 83 (0] 5 10 ;50
BHASIN ROOHANI ARVIND RENU 30 300 10 PASSES/O Grade
83 ADVERTISING DESIGN 31 47 80* (0] 5 10 ;50
2018 0164 OUMADVERTISING & MARKETING RESEARCH 136 47 83 (0] 5 10 150
18BMMO083 |BRAND BUILDING 31 49 80 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIE137 49 86 o) 5 10 150
CONSUMER BEHAVIOUR 36 49 85 (0] 5 10 ;50
COPYWRITING 36 50 86 0 5 110 150
BHATIA DIYA GIRISH EKTA 30 290 9.67 PASSES/A+ Grade
84 ADVERTISING DESIGN 32 34 66 A 5 8 40
2018 0164 0JADVERTISING & MARKETING RESEARCH ;36 42 80* 0 5 110 50
18BMMO084 1BRAND BUILDING 33 48 81 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;37 49 86 (0] 5 10 ;50
CONSUMER BEHAVIOUR 36 50 86 0 5 110 150
S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;

*: Higher Course Grade (0) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS

Provisional Consolidated Result: TYBMM, Sem V, Regular Exam, Jan 2021 (Batch 2018 -21)

Student Total
Detail Subject CA SEE 1Overall 1Grade 1C G 1CG ITotal CICG SGPI RESULT
COPYWRITING 35 50 85 (o] 5 110 50
BHATIJA KRISH RAJ ANU 30 295 9.83 PASSES/A+ Grade
85 ADVERTISING DESIGN 33 39 72 A+ 5 19 45
2018 0164 OOGADVERTISING & MARKETING RESEARCH 137 51 88 o) 5 10 150
18BMMO085 jBRAND BUILDING 28 50 80* (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 52 88 0 5 110 150
CONSUMER BEHAVIOUR 34 57 91 o) 5 10 ;50
COPYWRITING 35 52 87 (0] 5 10 150
BISWAS RISHIKA TUSHAR SUCHISMITA 30 295 9.83 PASSES/A+ Grade
86 ADVERTISING DESIGN 31 47 80* o) 5 10 150
2018 0164 0 ADVERTISING & MARKETING RESEARCH {36 49 85 (0] 5 10 ;50
18BMMO086 1BRAND BUILDING 30 45 75 A+ 5 19 145
ADVERTISING IN CONTEMPORARY SOCIE;35 52 87 o) 5 10 ;50
CONSUMER BEHAVIOUR 38 50 88 (0] 5 10 150
COPYWRITING 36 51 87 0 5 110 50
CHUGH VINNI SUNIL PRIYANKA 30 295 9.83 PASSES/A+ Grade
87 ADVERTISING DESIGN 33 38 71 A+ 5 9 45
2018 0164 OWADVERTISING & MARKETING RESEARCH 137 43 80 0 5 110 150
18BMMO087 jBRAND BUILDING 31 47 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI38 49 87 (0] 5 10 150
CONSUMER BEHAVIOUR 39 49 88 0 5 110 50
COPYWRITING 35 50 85 (o] 5 110 150
DHINGRA RAGHAV PAWAN SONA 30 295 9.83 PASSES/A+ Grade
88 REPORTING 31 40 71 A+ 5 19 145
2018 0164 OLEDITING 33 50 83 o) 5 10 ;50
18BMMO088 1JOURNALISM & PUBLIC OPINION 36 46 82 (0] 5 10 150
FEATURES & OPINION 39 51 90 0 5 110 50
INDIAN REGIONAL JOURNALISM 34 49 83 o) 5 10 150
NEWSPAPER & MAGAZINE MAKING 32 45 80* (0] 5 10 ;50
GAYANANI NIKITA SHASHI SAPNA 30 295 9.83 PASSES/A+ Grade
90 ADVERTISING DESIGN 33 39 72 A+ 5 9 45
2018 0164 OGADVERTISING & MARKETING RESEARCH 137 40 80* (0] 5 10 150
18BMMO090 {BRAND BUILDING 30 51 81 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIEI36 52 88 o) 5 10 150
CONSUMER BEHAVIOUR 39 57 96 (0] 5 10 ;50
COPYWRITING 36 53 89 0 5 110 150
GERA MANN DEEPAK HEMA 30 295 9.83 PASSES/A+ Grade
91 ADVERTISING DESIGN 31 40 71 A+ 5 9 45
2018 0164 0JADVERTISING & MARKETING RESEARCH ;37 48 85 0 5 110 50
18BMMO091 1BRAND BUILDING 32 47 80* o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 51 87 (0] 5 10 ;50
CONSUMER BEHAVIOUR 38 59 97 0 5 110 150
COPYWRITING 36 51 87 (o] 5 110 50
GUPTA KRITI SHRIKANT SUMAN 30 295 9.83 PASSES/A+ Grade
92 ADVERTISING DESIGN 31 41 72 A+ 5 19 45
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 47 84 o) 5 10 150
18BMM092 {BRAND BUILDING 29 50 80* (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 49 85 0 5 110 150
CONSUMER BEHAVIOUR 39 56 95 o) 5 10 ;50
COPYWRITING 35 52 87 (0] 5 10 150
HAWA FARHEEN FAISAL FAYEZA 30 285 9.5 PASSES/A+ Grade
94 ADVERTISING DESIGN 31 32 63 A 5 8 40
2018 0164 0GADVERTISING & MARKETING RESEARCH ;38 51 89 (0] 5 10 ;50
18BMM094 1BRAND BUILDING 28 44 72 A+ 5 19 145
ADVERTISING IN CONTEMPORARY SOCIE;37 50 87 o) 5 10 ;50
CONSUMER BEHAVIOUR 39 52 91 (0] 5 10 150
COPYWRITING 37 52 89 0 5 110 50
JAGASIA PRACHI SANJAY BINDU 30 290 9.67 PASSES/A+ Grade
95 ADVERTISING DESIGN 32 37 70* A+ 5 9 45
2018 0164 OGADVERTISING & MARKETING RESEARCH 137 51 88 0 5 110 150
18BMMO095 jBRAND BUILDING 29 46 75 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIE136 49 85 (0] 5 10 150
CONSUMER BEHAVIOUR 35 55 90 0 5 110 50
COPYWRITING 36 53 89 (] 5 110 150
JAIN CHAITANYA KAMALKANT SHARDA 30 295 9.83 PASSES/A+ Grade
96 REPORTING 35 49 84 0 5 110 150
2018 0164 OGEDITING 34 41 75 A+ 5 9 45
18BMMO096 1JOURNALISM & PUBLIC OPINION 35 52 87 (0] 5 10 150
FEATURES & OPINION 39 53 92 0 5 110 50
INDIAN REGIONAL JOURNALISM 35 51 86 o) 5 10 150
NEWSPAPER & MAGAZINE MAKING 35 47 82 (0] 5 10 ;50
JAIN KAJOL ASHOK SANJANA 30 290 9.67 PASSES/A+ Grade
97 ADVERTISING DESIGN 32 39 71 A+ 5 9 45
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 42 80* (0] 5 10 150
18BMMO097 ;BRAND BUILDING 28 47 75 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIEI36 51 87 o) 5 10 150
CONSUMER BEHAVIOUR 35 47 82 (0] 5 10 ;50
COPYWRITING 36 50 86 0 5 110 150
JAIN RIDDHI ASHOK ANITA 30 300 10 PASSES/O Grade
98 REPORTING 32 53 85 (0] 5 10 150
2018 0164 OGEDITING 33 47 80 0 5 110 50
18BMM098 1JOURNALISM & PUBLIC OPINION 36 52 88 (] 5 110 150
FEATURES & OPINION 38 52 90 (0] 5 10 ;50
INDIAN REGIONAL JOURNALISM 35 55 90 0 5 110 150
NEWSPAPER & MAGAZINE MAKING 32 47 80* [0} 5 10 ;50
JAIN YUKTI PRAVIN NEELAM 30 290 9.67 PASSES/A+ Grade
99 REPORTING 32 43 75 A+ 5 19 45
2018 0164 OQEDITING 34 51 85 o) 5 10 150
18BMMO099 ;JOURNALISM & PUBLIC OPINION 31 53 84 (0] 5 10 ;50
FEATURES & OPINION 37 53 90 0 5 110 150
INDIAN REGIONAL JOURNALISM 34 53 87 o) 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 33 38 71 A+ 5 9 45
JALAN MUSKAN UTTAM DIMPLE 30 270 9 PASSES/A+ Grade
100 ADVERTISING DESIGN 33 24 57 B+ 5 7 35
2018 0164 0 ADVERTISING & MARKETING RESEARCH ;35 25 60 A 5 8 40
18BMM100 1BRAND BUILDING 28 46 74 A+ 5 19 145
ADVERTISING IN CONTEMPORARY SOCIE;35 47 82 o) 5 10 ;50
CONSUMER BEHAVIOUR 37 51 88 (0] 5 10 150
COPYWRITING 37 51 88 0 5 110 50
KATHURIA ASHNA CHANDRESH PRIYA 30 300 10 PASSES/O Grade
101 ADVERTISING DESIGN 31 48 80* (0] 5 10 ;50
2018 0164 OGADVERTISING & MARKETING RESEARCH 136 50 86 0 5 110 150

S: Grace Marks for passing a course;

#: Condonatio

n Gracing;

*: Higher Course Grade (O)

**: Higher Overall Grade;

Ab:Absent; F:Fail
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Student Total
Detail Subject CA SEE 1Overall 1Grade 1C G 1CG ITotal CICG SGPI RESULT
18BMM101 ;BRAND BUILDING 30 49 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI37 50 87 (0] 5 10 150
CONSUMER BEHAVIOUR 38 59 97 0 5 110 50
COPYWRITING 36 55 91 (o] 5 110 150
KESWANI SAGAR KHOOB DROPADI 30 290 9.67 PASSES/A+ Grade
102 ADVERTISING DESIGN 33 40 73 A+ 5 19 145
2018 0164 0 ADVERTISING & MARKETING RESEARCH ;38 38 76 A+ 5 9 45
18BMM102 1BRAND BUILDING 32 48 80 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;37 50 87 0 5 110 50
CONSUMER BEHAVIOUR 39 51 90 o) 5 10 150
COPYWRITING 36 51 87 (0] 5 10 ;50
KHAN TANIYA FIROZ SHABINA 30 295 9.83 PASSES/A+ Grade
103 REPORTING 33 51 84 (] 5 110 50
2018 0164 OQEDITING 35 51 86 (0] 5 10 150
18BMM103 {JOURNALISM & PUBLIC OPINION 35 50 85 0 5 110 50
FEATURES & OPINION 39 47 86 o) 5 10 150
INDIAN REGIONAL JOURNALISM 34 51 85 (0] 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 32 39 71 A+ 5 19 145
KHETWANI SIMRAN MUKESH RIYA 30 290 9.67 PASSES/A+ Grade
105 ADVERTISING DESIGN 32 34 66 A 5 8 40
2018 0164 OGADVERTISING & MARKETING RESEARCH ;37 42 80* 0 5 110 50
18BMM105 1BRAND BUILDING 29 49 80* o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;37 52 89 (0] 5 10 ;50
CONSUMER BEHAVIOUR 39 57 96 0 5 110 150
COPYWRITING 36 52 88 (o] 5 110 50
LALWANI RACHEL DEEPAK VEENA 30 290 9.67 PASSES/A+ Grade
106 REPORTING 29 46 75 A+ 5 19 45
2018 0164 OLEDITING 32 43 75 A+ 5 9 45
18BMM106 ;JOURNALISM & PUBLIC OPINION 26 52 80* (0] 5 10 ;50
FEATURES & OPINION 37 50 87 0 5 110 150
INDIAN REGIONAL JOURNALISM 34 44 80* o) 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 36 47 83 (0] 5 10 150
MALIK TARUSHI SANJEEV SEEMA 30 300 10 PASSES/O Grade
108 ADVERTISING DESIGN 34 49 83 o) 5 10 150
2018 0164 03 ADVERTISING & MARKETING RESEARCH {37 48 85 (0] 5 10 ;50
18BMM108 1BRAND BUILDING 34 48 82 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 51 87 o) 5 10 ;50
CONSUMER BEHAVIOUR 39 55 94 (0] 5 10 150
COPYWRITING 37 53 90 0 5 110 50
NARANG YUKTA BHARAT DEEPA 30 300 10 PASSES/O Grade
109 REPORTING 31 51 82 (0] 5 10 ;50
2018 0164 OGEDITING 34 46 80 0 5 110 150
18BMM109 ;JOURNALISM & PUBLIC OPINION 34 51 85 o) 5 10 ;50
FEATURES & OPINION 37 52 89 (0] 5 10 150
INDIAN REGIONAL JOURNALISM 35 49 84 0 5 110 50
NEWSPAPER & MAGAZINE MAKING 37 45 82 o) 5 10 150
PARMANI RONAK ANIL JYOTI 30 295 9.83 PASSES/A+ Grade
110 REPORTING 28 44 72 A+ 5 19 145
2018 0164 OLEDITING 32 48 80 o) 5 10 ;50
18BMM110 1JOURNALISM & PUBLIC OPINION 29 48 80* (0] 5 10 150
FEATURES & OPINION 38 49 87 0 5 110 50
INDIAN REGIONAL JOURNALISM 33 46 80* o) 5 10 150
NEWSPAPER & MAGAZINE MAKING 33 45 80* (0] 5 10 ;50
PUNJABI HRITIK RAJESH SNEHA 30 270 9 PASSES/A+ Grade
111 REPORTING 33 37 70 A+ 5 9 45
2018 0164 OQEDITING 31 40 71 A+ 5 9 45
18BMM111 {JOURNALISM & PUBLIC OPINION 31 45 76 A+ 5 19 45
FEATURES & OPINION 39 54 93 o) 5 10 150
INDIAN REGIONAL JOURNALISM 30 43 73 A+ 5 9 45
NEWSPAPER & MAGAZINE MAKING 34 30 64 A 5 18 140
PUNJWANI RITWIK YOGESH SHALINI 30 300 10 PASSES/O Grade
112 ADVERTISING DESIGN 33 47 80 (0] 5 10 150
2018 0164 0JADVERTISING & MARKETING RESEARCH ;36 47 83 0 5 110 50
18BMM112 1BRAND BUILDING 32 47 80* o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 51 87 (0] 5 10 ;50
CONSUMER BEHAVIOUR 40 51 91 0 5 110 150
COPYWRITING 35 51 86 (] 5 110 50
RAJPAL CHANDNI MAHESH BHAVNA 30 295 9.83 PASSES/A+ Grade
113 ADVERTISING DESIGN 32 36 70* A+ 5 19 45
2018 0164 OOADVERTISING & MARKETING RESEARCH 137 47 84 o) 5 10 150
18BMM113 {BRAND BUILDING 31 50 81 (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 49 85 0 5 110 150
CONSUMER BEHAVIOUR 39 56 95 o) 5 10 ;50
COPYWRITING 36 51 87 (0] 5 10 150
RAJPAL DEEPESH GAURI JYOTI 30 280 9.33 PASSES/A+ Grade
114 ADVERTISING DESIGN 33 35 70* A+ 5 9 45
2018 0164 03 ADVERTISING & MARKETING RESEARCH {36 24 60 A 5 8 40
18BMM114 1BRAND BUILDING 28 47 75 A+ 5 19 145
ADVERTISING IN CONTEMPORARY SOCIE;35 49 84 o) 5 10 ;50
CONSUMER BEHAVIOUR 36 51 87 (0] 5 10 150
COPYWRITING 36 52 88 0 5 110 50
RAKSHIT SATYA ALOK POONAM 30 295 9.83 PASSES/A+ Grade
115 ADVERTISING DESIGN 33 42 75 A+ 5 9 45
2018 0164 OGADVERTISING & MARKETING RESEARCH 138 41 80* 0 5 110 150
18BMM115 jBRAND BUILDING 35 44 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI38 46 84 (0] 5 10 150
CONSUMER BEHAVIOUR 38 47 85 0 5 110 50
COPYWRITING 36 45 81 (] 5 110 150
RUPANI VIVAAN RAJESH BHAVIKA 30 300 10 PASSES/O Grade
116 ADVERTISING DESIGN 36 41 80* 0 5 110 150
2018 0164 OGADVERTISING & MARKETING RESEARCH ;37 48 85 o) 5 10 ;50
18BMM116 1BRAND BUILDING 32 48 80 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 50 86 0 5 110 50
CONSUMER BEHAVIOUR 34 52 86 o) 5 10 150
COPYWRITING 35 49 84 (0] 5 10 ;50
SANGTANI VANIKA BHAGWAN ALISHA 30 290 9.67 PASSES/A+ Grade
117 REPORTING 34 45 80* (] 5 110 50
2018 0164 OLEDITING 17 47 64 A 5 8 40
18BMM117 {JOURNALISM & PUBLIC OPINION 33 52 85 0 5 110 50
FEATURES & OPINION 35 54 89 o) 5 10 150
INDIAN REGIONAL JOURNALISM 32 49 81 (0] 5 10 ;50
NEWSPAPER & MAGAZINE MAKING 32 47 80* 0 5 110 150

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (0) Ab:Absent; F:Fail
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Student Total
Detail Subject CA SEE 1Overall 1Grade 1C G 1CG ITotal CICG SGPI RESULT
RATHOD ISHIKA PARAS SANGEETA 30 300 10 PASSES/O Grade
118 ADVERTISING DESIGN 33 49 82 (0] 5 10 150
2018 0164 0JADVERTISING & MARKETING RESEARCH ;36 53 89 0 5 110 50
18BMM118 1BRAND BUILDING 32 51 83 o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 52 88 (0] 5 10 ;50
CONSUMER BEHAVIOUR 37 57 94 0 5 110 150
COPYWRITING 37 52 89 0 5 110 ;50
SHAH KRISHA GAUTAM NEHALI 30 300 10 PASSES/O Grade
119 ADVERTISING DESIGN 33 49 82 0 5 110 50
2018 0164 OOADVERTISING & MARKETING RESEARCH 136 47 83 (0] 5 10 150
18BMM119 {BRAND BUILDING 32 51 83 (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI 36 53 89 0 5 110 150
CONSUMER BEHAVIOUR 37 54 91 (0] 5 10 ;50
COPYWRITING 37 49 86 (0] 5 10 150
SHARMA JIGYASHA SANJAY PRERNA 30 300 10 PASSES/O Grade
121 ADVERTISING DESIGN 32 50 82 o) 5 10 150
2018 0164 03 ADVERTISING & MARKETING RESEARCH {36 47 83 (0] 5 10 ;50
18BMM121 1BRAND BUILDING 33 51 84 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 52 88 o) 5 10 ;50
CONSUMER BEHAVIOUR 38 56 94 (0] 5 10 150
COPYWRITING 35 51 86 0 5 110 50
SHENOY MIHIKA GURUDAS SHILPA 30 300 10 PASSES/O Grade
122 ADVERTISING DESIGN 33 46 80* (0] 5 10 ;50
2018 0164 OGADVERTISING & MARKETING RESEARCH 137 47 84 0 5 110 150
18BMM122 {BRAND BUILDING 31 52 83 o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI37 51 88 (0] 5 10 150
CONSUMER BEHAVIOUR 36 55 91 0 5 110 50
COPYWRITING 36 49 85 0 5 110 150
SHUKLA VIVAN CHINTAN JAINA 30 300 10 PASSES/O Grade
124 ADVERTISING DESIGN 32 51 83 0 5 110 150
2018 0164 0 ADVERTISING & MARKETING RESEARCH {36 47 83 (0] 5 10 ;50
18BMM124 1BRAND BUILDING 30 49 80* (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 52 88 0 5 110 50
CONSUMER BEHAVIOUR 39 57 96 o) 5 10 150
COPYWRITING 35 51 86 (0] 5 10 ;50
SOMAIYA JIYA KISHI SUNITA 30 295 9.83 PASSES/A+ Grade
125 ADVERTISING DESIGN 32 46 80* o) 5 10 ;50
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 47 84 (0] 5 10 150
18BMM125 {BRAND BUILDING 30 46 76 A+ 5 19 145
ADVERTISING IN CONTEMPORARY SOCIE137 50 87 o) 5 10 150
CONSUMER BEHAVIOUR 37 57 94 (0] 5 10 ;50
COPYWRITING 36 51 87 0 5 110 150
SONETTA RIDDHI RAJESH SMITA 30 295 9.83 PASSES/A+ Grade
126 ADVERTISING DESIGN 31 45 76 A+ 5 9 45
2018 0164 0JADVERTISING & MARKETING RESEARCH ;38 49 87 0 5 110 50
18BMM126 1BRAND BUILDING 33 48 81 (0] 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE; 38 47 85 (0] 5 10 ;50
CONSUMER BEHAVIOUR 39 54 93 0 5 110 150
COPYWRITING 36 44 80 0 5 110 ;50
THAKUR KAHKASHAN SANJAY FARIDA 30 300 10 PASSES/O Grade
127 ADVERTISING DESIGN 31 49 80 0 5 110 50
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 51 88 (0] 5 10 150
18BMM127 {BRAND BUILDING 30 51 81 (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI37 53 90 0 5 110 150
CONSUMER BEHAVIOUR 36 57 93 o) 5 10 ;50
COPYWRITING 37 51 88 (0] 5 10 150
SHAH SIMONI PANKAJ DIMPLE 30 255 8.5 PASSES/A Grade
127 REPORTING 30 34 64 A 5 8 40
2017 0164 OGEDITING 27 48 75 A+ 5 9 45
17BMM127 1JOURNALISM & PUBLIC OPINION 104 147 57 B+ 5 17 135
FEATURES & OPINION 35 55 90 o) 5 10 ;50
INDIAN REGIONAL JOURNALISM 30 43 73 A+ 5 9 45
NEWSPAPER & MAGAZINE MAKING 30 30 60 A 5 18 140
VORA HASTI SUNIL JASMEEN 30 300 10 PASSES/O Grade
128 ADVERTISING DESIGN 31 47 80* (0] 5 10 ;50
2018 0164 OUADVERTISING & MARKETING RESEARCH 137 49 86 0 5 110 150
18BMM128 {BRAND BUILDING 29 49 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 52 88 (0] 5 10 150
CONSUMER BEHAVIOUR 35 54 89 0 5 110 50
COPYWRITING 35 54 89 0 5 110 150
WADHWANI VATSALA JAGDISH DIKSHA 30 295 9.83 PASSES/A+ Grade
129 REPORTING 29 50 80* 0 5 110 150
2018 0164 OLEDITING 34 44 80* (0] 5 10 ;50
18BMM129 1JOURNALISM & PUBLIC OPINION 28 52 80 (0] 5 10 150
FEATURES & OPINION 39 45 84 0 5 110 50
INDIAN REGIONAL JOURNALISM 32 47 80* (0] 5 10 150
NEWSPAPER & MAGAZINE MAKING 34 37 71 A+ 5 9 45
BAFNA SNIGDHA KUNAL BHARATI 30 295 9.83 PASSES/A+ Grade
130 ADVERTISING DESIGN 31 42 73 A+ 5 9 45
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 48 85 (0] 5 10 150
18BMM130 {BRAND BUILDING 30 50 80 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIEI36 52 88 o) 5 10 150
CONSUMER BEHAVIOUR 39 57 96 (0] 5 10 ;50
COPYWRITING 36 50 86 0 5 110 150
YAGNIK YASHVI UMESH SUMITRA 30 290 9.67 PASSES/A+ Grade
131 REPORTING 28 51 80* (0] 5 10 150
2018 0164 0LEDITING 33 47 80 0 5 110 50
18BMM131 1JOURNALISM & PUBLIC OPINION 26 51 80* (0] 5 10 150
FEATURES & OPINION 39 50 89 (0] 5 10 ;50
INDIAN REGIONAL JOURNALISM 28 46 74 A+ 5 19 145
NEWSPAPER & MAGAZINE MAKING 35 37 72 A+ 5 9 45
SUTARIA HETI PARESH CHETNA 30 300 10 PASSES/O Grade
132 ADVERTISING DESIGN 33 46 80* 0 5 110 50
2018 0164 OUMADVERTISING & MARKETING RESEARCH 136 51 87 (0] 5 10 150
18BMM132 {BRAND BUILDING 29 50 80* (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI 36 52 88 0 5 110 150
CONSUMER BEHAVIOUR 39 56 95 o) 5 10 ;50
COPYWRITING 36 53 89 (0] 5 10 150
JAWRANI ISHAAN ISHWAR HEENA 30 280 9.33 PASSES/A+ Grade
133 ADVERTISING DESIGN 32 24 56 B+ 5 7 35
2018 0164 0GADVERTISING & MARKETING RESEARCH ;37 47 84 (0] 5 10 ;50
18BMM133 1BRAND BUILDING 27 47 74 A+ 5 19 145
S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;

*: Higher Course Grade (0) Ab:Absent; F:Fail



JAI HIND COLLEGE, AUTONOMOUS
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Student Total
Detail Subject CA SEE 1Overall 1Grade 1C G 1CG ITotal CICG SGPI RESULT
ADVERTISING IN CONTEMPORARY SOCIE; 36 51 87 o) 5 10 ;50
CONSUMER BEHAVIOUR 38 54 92 (0] 5 10 150
COPYWRITING 36 50 86 0 5 110 50
AHUJA BHAVYA PRADEEP NISHA 30 295 9.83 PASSES/A+ Grade
134 ADVERTISING DESIGN 33 35 70* A+ 5 9 45
2018 0164 OGADVERTISING & MARKETING RESEARCH 137 49 86 0 5 110 150
18BMM134 {BRAND BUILDING 33 46 80* o) 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 52 88 (0] 5 10 150
CONSUMER BEHAVIOUR 35 45 80 0 5 110 50
COPYWRITING 36 49 85 (o] 5 110 150
CHACHA MAHEK NILESH SEJAL 30 295 9.83 PASSES/A+ Grade
135 REPORTING 33 43 76 A+ 5 19 145
2018 0164 OGEDITING 34 52 86 o) 5 10 ;50
18BMM135 1JOURNALISM & PUBLIC OPINION 33 48 81 (0] 5 10 150
FEATURES & OPINION 39 49 88 0 5 110 50
INDIAN REGIONAL JOURNALISM 34 51 85 o) 5 10 150
NEWSPAPER & MAGAZINE MAKING 35 48 83 (0] 5 10 ;50
DASANI KAJOL RAMESH HANSA 30 290 9.67 PASSES/A+ Grade
136 ADVERTISING DESIGN 33 33 66 A 5 8 40
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 44 81 (0] 5 10 150
18BMM136 {BRAND BUILDING 30 48 80* 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIE136 49 85 o) 5 10 150
CONSUMER BEHAVIOUR 34 53 87 (0] 5 10 ;50
COPYWRITING 36 52 88 0 5 110 150
GANGWANI GEET LALIT MEETA 30 300 10 PASSES/O Grade
137 ADVERTISING DESIGN 31 52 83 (0] 5 10 150
2018 0164 OGADVERTISING & MARKETING RESEARCH ;36 44 80 0 5 110 50
18BMM137 1BRAND BUILDING 31 51 82 o) 5 10 150
ADVERTISING IN CONTEMPORARY SOCIE;35 53 88 (0] 5 10 ;50
CONSUMER BEHAVIOUR 36 56 92 0 5 110 150
COPYWRITING 37 52 89 (o] 5 110 50
PAREKH DRISHTI MEHUL NEETA 30 295 9.83 PASSES/A+ Grade
138 ADVERTISING DESIGN 34 46 80 0 5 110 50
2018 0164 OOADVERTISING & MARKETING RESEARCH 136 51 87 o) 5 10 150
18BMM138 {BRAND BUILDING 28 48 76 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIEI36 50 86 0 5 110 150
CONSUMER BEHAVIOUR 37 54 91 o) 5 10 ;50
COPYWRITING 35 50 85 (0] 5 10 150
SHETTY ESHAA NITHIN BABITA 30 295 9.83 PASSES/A+ Grade
139 ADVERTISING DESIGN 31 41 72 A+ 5 9 45
2018 0164 0GADVERTISING & MARKETING RESEARCH ;36 49 85 (0] 5 10 ;50
18BMM139 1BRAND BUILDING 32 50 82 0 5 110 150
ADVERTISING IN CONTEMPORARY SOCIE; 36 52 88 o) 5 10 ;50
CONSUMER BEHAVIOUR 37 53 90 (0] 5 10 150
COPYWRITING 37 49 86 0 5 110 50
VASWANI GAURAV SATYAWAN RAJANI 30 290 9.67 PASSES/A+ Grade
140 REPORTING 30 44 74 A+ 5 9 45
2018 0164 OGEDITING 34 45 80* 0 5 110 150
18BMM140 ;JOURNALISM & PUBLIC OPINION 30 47 80* o) 5 10 ;50
FEATURES & OPINION 38 50 88 (0] 5 10 150
INDIAN REGIONAL JOURNALISM 32 41 73 A+ 5 19 45
NEWSPAPER & MAGAZINE MAKING 38 45 83 (o) 5 10 150
JAIN SAKSHI MANISH SHYAMA 30 290 9.67 PASSES/A+ Grade
142 ADVERTISING DESIGN 31 43 74 A+ 5 19 145
2018 0164 OGADVERTISING & MARKETING RESEARCH {36 54 90 o) 5 10 ;50
18BMM142 1BRAND BUILDING 31 45 76 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIE;37 52 89 0 5 110 50
CONSUMER BEHAVIOUR 38 57 95 o) 5 10 150
COPYWRITING 36 52 88 (0] 5 10 ;50
JAIN SARTHAK ANIL SEEMA 30 295 9.83 PASSES/A+ Grade
143 ADVERTISING DESIGN 33 38 71 A+ 5 9 45
2018 0164 OUMADVERTISING & MARKETING RESEARCH 137 50 87 (0] 5 10 150
18BMM143 |BRAND BUILDING 29 49 80* 0 5 110 50
ADVERTISING IN CONTEMPORARY SOCIEI36 50 86 o) 5 10 150
CONSUMER BEHAVIOUR 39 59 98 (0] 5 10 ;50
COPYWRITING 35 49 84 0 5 110 150
RATHOD MAHEK MUKESH PINKY 30 290 9.67 PASSES/A+ Grade
144 ADVERTISING DESIGN 32 44 76 A+ 5 9 45
2018 0164 0JADVERTISING & MARKETING RESEARCH ;36 53 89 0 5 110 50
18BMM144 1BRAND BUILDING 29 47 76 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIE; 36 53 89 (0] 5 10 ;50
CONSUMER BEHAVIOUR 38 58 96 0 5 110 150
COPYWRITING 36 53 89 (] 5 110 50
JAIN SHRUTI MADAN VASHA 30 290 9.67 PASSES/A+ Grade
145 ADVERTISING DESIGN 32 36 70* A+ 5 19 45
2018 0164 OUMADVERTISING & MARKETING RESEARCH 136 40 76 A+ 5 9 45
18BMM145 {BRAND BUILDING 30 47 80* (0] 5 10 ;50
ADVERTISING IN CONTEMPORARY SOCIEI36 51 87 0 5 110 150
CONSUMER BEHAVIOUR 39 51 90 o) 5 10 ;50
COPYWRITING 36 54 90 (0] 5 10 150
ANAND SPARSH SUSHIL 15 95 F(4) FAILS/ATKT
146 REPORTING 26 29 55 B+ 5 7 35
EDITING AbF {36 36F F 0 0 0
18BMM146 1JOURNALISM & PUBLIC OPINION 10$ 141 51 B 5 16 130
FEATURES & OPINION AbF ;51 51F B 5 6 30
INDIAN REGIONAL JOURNALISM AbF 137 37F F 0 0 0
NEWSPAPER & MAGAZINE MAKING AbF 130 30F F 0 0 {0
VORA VATSAL VINOD 30 290 9.67 PASSES/A+ Grade
148 ADVERTISING DESIGN 32 39 71 A+ 5 9 45
2018 0164 OAADVERTISING & MARKETING RESEARCH 138 50 88 0 5 110 150
18BMM148 {BRAND BUILDING 29 45 74 A+ 5 9 45
ADVERTISING IN CONTEMPORARY SOCIE137 50 87 (0] 5 10 150
CONSUMER BEHAVIOUR 39 51 90 0 5 110 50
COPYWRITING 36 55 91 (] 5 110 150

S: Grace Marks for passing a course;
#: Condonation Gracing; **: Higher Overall Grade;
*: Higher Course Grade (0) Ab:Absent; F:Fail



