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AHMAD AYAAN NAFEES GAZALA 30 279 9.3 PASSES/A+ Grade

1 ORGANISATIONAL BEHAVIOUR 30 40 70 A+ 4 9 36

2021 0164 0158 9844PRINCIPLES OF MARKETING & SALES 30 49 80* O 4 10 40

21BTT001 INTRODUCTION TO COMPUTER NETWORKS32 34 66 A 4 8 32

INDIAN GEOGRAPHY & TOURISM PRODUCTS30 48 80* O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES30 45 75 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE36 40 76 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR38 45 83 O 5 10 50

BAJAJ MOHIT RAVI SIMRAN 30 214 7.13 PASSES/B+ Grade

2 ORGANISATIONAL BEHAVIOUR 30 24 54 B 4 6 24

2021 0164 0170 1817PRINCIPLES OF MARKETING & SALES 30 32 62 A 4 8 32

21BTT002 INTRODUCTION TO COMPUTER NETWORKS29 21 50 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS34 44 80* O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES27 25 52 B 4 6 24

TRAVEL AGENCY MANAGEMENT & MICE31 25 56 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 24 55 B+ 5 7 35

GADKARI ATHARVA VINOD SHUBHANGI 13 74 F(4) FAILS/ATKT

3 ORGANISATIONAL BEHAVIOUR 28 12F 40F F 0 0 0

2021 0164 0170 1864PRINCIPLES OF MARKETING & SALES 28 13F 41F F 0 0 0

21BTT003 INTRODUCTION TO COMPUTER NETWORKS27 8F 35F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS24 24 48 C 4 5 20

GLOBAL TOURISM - INDUSTRY & ISSUES27 24 51 B 4 6 24

TRAVEL AGENCY MANAGEMENT & MICE29 21 50 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR25 14F 39F F 0 0 0

GARJE DEEPALI DNYANDEV SUBHADRA 26 187 F(1) FAILS/ATKT

4 ORGANISATIONAL BEHAVIOUR 33 25 58 B+ 4 7 28

2021 0164 0158 2507PRINCIPLES OF MARKETING & SALES 34 22 56 B+ 4 7 28

21BTT004 INTRODUCTION TO COMPUTER NETWORKS31 13F 44F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS30 25 55 B+ 4 7 28

GLOBAL TOURISM - INDUSTRY & ISSUES31 26 57 B+ 4 7 28

TRAVEL AGENCY MANAGEMENT & MICE34 24 58 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR30 31 61 A 5 8 40

GAWRA RHYTHM DISHA 30 227 7.57 PASSES/B+ Grade

5 ORGANISATIONAL BEHAVIOUR 30 24 54 B 4 6 24

2021 0164 0161 3222PRINCIPLES OF MARKETING & SALES 34 39 73 A+ 4 9 36

21BTT005 INTRODUCTION TO COMPUTER NETWORKS25 21# 46 C 4 5 20

INDIAN GEOGRAPHY & TOURISM PRODUCTS37 37 74 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES36 36 72 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE34 27 61 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR32 27 59 B+ 5 7 35

GOPAL MITALI ARUN ANISHA 30 292 9.73 PASSES/A+ Grade

6 ORGANISATIONAL BEHAVIOUR 29 46 75 A+ 4 9 36

2021 0164 0170 1825PRINCIPLES OF MARKETING & SALES 33 54 87 O 4 10 40

21BTT006 INTRODUCTION TO COMPUTER NETWORKS38 38 76 A+ 4 9 36

INDIAN GEOGRAPHY & TOURISM PRODUCTS35 55 90 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES38 46 84 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE34 47 81 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR33 44 80* O 5 10 50

KADAM ISHIKA ASHOK JYOTSNA 13 74 F(4) FAILS/ATKT

7 ORGANISATIONAL BEHAVIOUR 31 13F 44F F 0 0 0

2021 0164 0161 7587PRINCIPLES OF MARKETING & SALES 32 21 53 B 4 6 24

21BTT007 INTRODUCTION TO COMPUTER NETWORKS30 11F 41F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS27 21 48 C 4 5 20

GLOBAL TOURISM - INDUSTRY & ISSUES28 15F 43F F 0 0 0

TRAVEL AGENCY MANAGEMENT & MICE28 22 50 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR28 16F 44F F 0 0 0

KAJALKAR SHRADDHA RAMESHWAR SANGEETA 17 101 F(3) FAILS/ATKT

JAI HIND COLLEGE, AUTONOMOUS
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8 ORGANISATIONAL BEHAVIOUR 32 13F 45F F 0 0 0

2021 0164 0170 1841PRINCIPLES OF MARKETING & SALES 27 25 52 B 4 6 24

21BTT008 INTRODUCTION TO COMPUTER NETWORKS30 16F 46F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS26 30 56 B+ 4 7 28

GLOBAL TOURISM - INDUSTRY & ISSUES30 24 54 B 4 6 24

TRAVEL AGENCY MANAGEMENT & MICE28 21 49 C 5 5 25

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 15F 46F F 0 0 0

KAMBLE HARSHADA JAGANNTHA SARITA 22 162 F(2) FAILS/ATKT

9 ORGANISATIONAL BEHAVIOUR 32 13F 45F F 0 0 0

2021 0164 0160 6655PRINCIPLES OF MARKETING & SALES 32 28 60 A 4 8 32

21BTT009 INTRODUCTION TO COMPUTER NETWORKS28 11F 39F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS30 32 62 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES29 26 55 B+ 4 7 28

TRAVEL AGENCY MANAGEMENT & MICE32 24 56 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR28 30 58 B+ 5 7 35

KAPADIA FATEMA MOIZ MUNIRA 30 263 8.77 PASSES/A Grade

10 ORGANISATIONAL BEHAVIOUR 34 27 61 A 4 8 32

2021 0164 0172 1017PRINCIPLES OF MARKETING & SALES 32 47 79 A+ 4 9 36

21BTT010 INTRODUCTION TO COMPUTER NETWORKS26 21# 47 C 4 5 20

INDIAN GEOGRAPHY & TOURISM PRODUCTS36 46 82 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES37 44 81 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE38 37 75 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR40 45 85 O 5 10 50

KARAYI GAYATRI SATISH VIJAYA 30 219 7.3 PASSES/B+ Grade

11 ORGANISATIONAL BEHAVIOUR 32 24 56 B+ 4 7 28

2021 0164 0159 0596PRINCIPLES OF MARKETING & SALES 29 32 61 A 4 8 32

21BTT011 INTRODUCTION TO COMPUTER NETWORKS31 21# 52 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS23 36 59 B+ 4 7 28

GLOBAL TOURISM - INDUSTRY & ISSUES27 37 64 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE30 35 65 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR21 34 55 B+ 5 7 35

KARGUTKAR AASTHA EKNATH MRUNAL 26 204 F(1) FAILS/ATKT

12 ORGANISATIONAL BEHAVIOUR 30 21$ 51 B 4 6 24

2021 0164 0159 4064PRINCIPLES OF MARKETING & SALES 27 36 63 A 4 8 32

21BTT012 INTRODUCTION TO COMPUTER NETWORKS29 11F 40F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS37 33 70 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES31 29 60 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE37 33 70 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 26 57 B+ 5 7 35

KHAN SOHAIL AHMED ANJUM 30 211 7.03 PASSES/B+ Grade

13 ORGANISATIONAL BEHAVIOUR 32 24 56 B+ 4 7 28

2021 0164 0161 5832PRINCIPLES OF MARKETING & SALES 32 22 54 B 4 6 24

21BTT013 INTRODUCTION TO COMPUTER NETWORKS29 23 52 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS34 38 72 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES25 29 54 B 4 6 24

TRAVEL AGENCY MANAGEMENT & MICE27 30 57 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR28 34 62 A 5 8 40

KHAN MUBEEN ASHRAF SHAHEEN 30 254 8.47 PASSES/A Grade

14 ORGANISATIONAL BEHAVIOUR 31 30 61 A 4 8 32

2021 0164 0160 0987PRINCIPLES OF MARKETING & SALES 32 39 71 A+ 4 9 36

21BTT014 INTRODUCTION TO COMPUTER NETWORKS33 22 55 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS34 44 80* O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES35 24 59 B+ 4 7 28

TRAVEL AGENCY MANAGEMENT & MICE34 38 72 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR38 31 70* A+ 5 9 45

KOTAK ESHA KISHOR MANISHA 30 283 9.43 PASSES/A+ Grade

15 ORGANISATIONAL BEHAVIOUR 28 47 75 A+ 4 9 36

**: Higher Overall Grade;

Ab:Absent; F:Fail
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*: Higher Course Grade (O) 2
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2021 0164 0172 1002PRINCIPLES OF MARKETING & SALES 34 54 88 O 4 10 40

21BTT015 INTRODUCTION TO COMPUTER NETWORKS34 28 62 A 4 8 32

INDIAN GEOGRAPHY & TOURISM PRODUCTS35 53 88 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES37 46 83 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE35 40 75 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR35 48 83 O 5 10 50

LADDHA VATSAL PRAMOD PREETI 30 253 8.43 PASSES/A Grade

16 ORGANISATIONAL BEHAVIOUR 31 29 60 A 4 8 32

2021 0164 0160 6945PRINCIPLES OF MARKETING & SALES 28 44 72 A+ 4 9 36

21BTT016 INTRODUCTION TO COMPUTER NETWORKS31 28 59 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS37 45 82 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES29 35 64 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE31 39 70 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 35 66 A 5 8 40

MALIM BILAL FAROOK SHABANA 30 222 7.4 PASSES/B+ Grade

17 ORGANISATIONAL BEHAVIOUR 29 24 53 B 4 6 24

2021 0164 0161 8962PRINCIPLES OF MARKETING & SALES 34 32 66 A 4 8 32

21BTT017 INTRODUCTION TO COMPUTER NETWORKS30 27 57 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS32 39 71 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES30 30 60 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE32 25 57 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR30 27 57 B+ 5 7 35

MEHTAR MEHFUZA KARIM NAZMA 26 239 F(1) FAILS/ATKT

18 ORGANISATIONAL BEHAVIOUR 36 36 72 A+ 4 9 36

2021 0164 0161 5476PRINCIPLES OF MARKETING & SALES 37 41 78 A+ 4 9 36

21BTT018 INTRODUCTION TO COMPUTER NETWORKS33 14F 47F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS36 34 70 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES40 33 73 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE39 35 74 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR39 48 87 O 5 10 50

MESTRY SAHIL GAJANAN GITANJALI 26 181 F(1) FAILS/ATKT

19 ORGANISATIONAL BEHAVIOUR 31 24 55 B+ 4 7 28

2021 0164 0159 8201PRINCIPLES OF MARKETING & SALES 30 22 52 B 4 6 24

21BTT019 INTRODUCTION TO COMPUTER NETWORKS29 13F 42F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS33 28 61 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES30 31 61 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE32 24 56 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR30 21 51 B 5 6 30

MOTWANI SIMRAN SACHIN ARTI 30 266 8.87 PASSES/A Grade

20 ORGANISATIONAL BEHAVIOUR 30 33 63 A 4 8 32

2021 0164 0161 2346PRINCIPLES OF MARKETING & SALES 31 45 76 A+ 4 9 36

21BTT020 INTRODUCTION TO COMPUTER NETWORKS29 36 65 A 4 8 32

INDIAN GEOGRAPHY & TOURISM PRODUCTS31 43 74 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES31 50 81 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE31 35 66 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 50 81 O 5 10 50

NAGDA KEWAL HARSHAL MINAL 0 0 F(7) FAILS/ATKT

21 ORGANISATIONAL BEHAVIOUR 28 AbF 28F F 0 0 0

2021 0164 0170 2225PRINCIPLES OF MARKETING & SALES 25 AbF 25F F 0 0 0

21BTT021 INTRODUCTION TO COMPUTER NETWORKS28 AbF 28F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS28 AbF 28F F 0 0 0

GLOBAL TOURISM - INDUSTRY & ISSUES23 AbF 23F F 0 0 0

TRAVEL AGENCY MANAGEMENT & MICE22 AbF 22F F 0 0 0

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR27 AbF 27F F 0 0 0

PARDHI SHRAVANI RAJESH REKHA 22 157 F(2) FAILS/ATKT

22 ORGANISATIONAL BEHAVIOUR 32 17F 49F F 0 0 0

2021 0164 0161 8993PRINCIPLES OF MARKETING & SALES 33 33 66 A 4 8 32

**: Higher Overall Grade;
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*: Higher Course Grade (O) 3
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21BTT022 INTRODUCTION TO COMPUTER NETWORKS28 15F 43F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS31 32 63 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES27 32 59 B+ 4 7 28

TRAVEL AGENCY MANAGEMENT & MICE27 28 55 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR23 29 52 B 5 6 30

PATEL AYUSH SANTRAJ GYANMATI 30 232 7.73 PASSES/B+ Grade

23 ORGANISATIONAL BEHAVIOUR 31 37 70* A+ 4 9 36

2021 0164 0170 1694PRINCIPLES OF MARKETING & SALES 29 32 61 A 4 8 32

21BTT023 INTRODUCTION TO COMPUTER NETWORKS32 24 56 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS27 30 57 B+ 4 7 28

GLOBAL TOURISM - INDUSTRY & ISSUES30 25 55 B+ 4 7 28

TRAVEL AGENCY MANAGEMENT & MICE30 26 56 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR29 41 70 A+ 5 9 45

PATIL VED SWAPNIL GAYATRI 30 216 7.2 PASSES/B+ Grade

24 ORGANISATIONAL BEHAVIOUR 32 27 59 B+ 4 7 28

2021 0164 0170 1647PRINCIPLES OF MARKETING & SALES 30 28 58 B+ 4 7 28

21BTT024 INTRODUCTION TO COMPUTER NETWORKS29 24 53 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS36 31 67 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES30 21# 51 B 4 6 24

TRAVEL AGENCY MANAGEMENT & MICE32 30 62 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR33 30 63 A 5 8 40

RAMOJI KARTIKI LOKESH DRAVYA 26 146 F(1) FAILS/ATKT

25 ORGANISATIONAL BEHAVIOUR 26 26 52 B 4 6 24

2021 0164 0170 1833PRINCIPLES OF MARKETING & SALES 28 27 55 B+ 4 7 28

21BTT025 INTRODUCTION TO COMPUTER NETWORKS29 14F 43F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS27 24 51 B 4 6 24

GLOBAL TOURISM - INDUSTRY & ISSUES25 24 49 C 4 5 20

TRAVEL AGENCY MANAGEMENT & MICE25 21 46 C 5 5 25

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR25 21 46 C 5 5 25

RAMPURAWALA UMMESALMA YUSUF MUNIRA 30 296 9.87 PASSES/A+ Grade

26 ORGANISATIONAL BEHAVIOUR 35 44 80* O 4 10 40

2021 0164 0170 1802PRINCIPLES OF MARKETING & SALES 36 48 84 O 4 10 40

21BTT026 INTRODUCTION TO COMPUTER NETWORKS37 36 73 A+ 4 9 36

INDIAN GEOGRAPHY & TOURISM PRODUCTS40 56 96 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES36 48 84 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE39 41 80 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR34 54 88 O 5 10 50

SAKHRU PAWAN RAM AMRITA 30 192 6.4 PASSES/B Grade

27 ORGANISATIONAL BEHAVIOUR 30 24 54 B 4 6 24

2021 0164 0161 5801PRINCIPLES OF MARKETING & SALES 25 23 48 C 4 5 20

21BTT027 INTRODUCTION TO COMPUTER NETWORKS30 25 55 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS23 42 65 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES32 27 59 B+ 4 7 28

TRAVEL AGENCY MANAGEMENT & MICE30 24 54 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR28 26 54 B 5 6 30

SAMANTA MANASI SAPAN BASANTI 30 287 9.57 PASSES/A+ Grade

28 ORGANISATIONAL BEHAVIOUR 33 44 80* O 4 10 40

2021 0164 0161 6537PRINCIPLES OF MARKETING & SALES 32 53 85 O 4 10 40

21BTT028 INTRODUCTION TO COMPUTER NETWORKS27 34 61 A 4 8 32

INDIAN GEOGRAPHY & TOURISM PRODUCTS39 53 92 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES38 42 80 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE38 37 75 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR37 54 91 O 5 10 50

SAYYED ASHRAF AKRAM SAKINA 30 236 7.87 PASSES/B+ Grade

29 ORGANISATIONAL BEHAVIOUR 27 28 55 B+ 4 7 28

2021 0164 0170 1686PRINCIPLES OF MARKETING & SALES 27 32 59 B+ 4 7 28

21BTT029 INTRODUCTION TO COMPUTER NETWORKS30 27 57 B+ 4 7 28

**: Higher Overall Grade;

Ab:Absent; F:Fail

$: Grace Marks for passing a course; 
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*: Higher Course Grade (O) 4
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INDIAN GEOGRAPHY & TOURISM PRODUCTS36 38 74 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES30 37 70* A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE32 32 64 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR27 36 63 A 5 8 40

SHAIKH HAYAH RUHUL AMIN YASMIN 30 188 6.27 PASSES/B Grade

30 ORGANISATIONAL BEHAVIOUR 29 24 53 B 4 6 24

2021 0164 0170 1671PRINCIPLES OF MARKETING & SALES 28 26 54 B 4 6 24

21BTT030 INTRODUCTION TO COMPUTER NETWORKS31 21# 52 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS30 21 51 B 4 6 24

GLOBAL TOURISM - INDUSTRY & ISSUES34 26 60 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE30 24 54 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR27 26 53 B 5 6 30

SHASTRI SHRISHTI DEVIPRASAD RADHA 30 265 8.83 PASSES/A Grade

31 ORGANISATIONAL BEHAVIOUR 31 33 64 A 4 8 32

2021 0164 0159 5551PRINCIPLES OF MARKETING & SALES 35 39 74 A+ 4 9 36

21BTT031 INTRODUCTION TO COMPUTER NETWORKS37 34 71 A+ 4 9 36

INDIAN GEOGRAPHY & TOURISM PRODUCTS34 45 80* O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES29 44 73 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE35 30 65 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR33 41 74 A+ 5 9 45

SHETTY KHUSHI SURESH RUPA 30 282 9.4 PASSES/A+ Grade

32 ORGANISATIONAL BEHAVIOUR 32 52 84 O 4 10 40

2021 0164 0170 1705PRINCIPLES OF MARKETING & SALES 32 51 83 O 4 10 40

21BTT032 INTRODUCTION TO COMPUTER NETWORKS31 41 72 A+ 4 9 36

INDIAN GEOGRAPHY & TOURISM PRODUCTS30 50 80 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES28 43 71 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE33 34 70* A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR28 46 74 A+ 5 9 45

SINGH ANURAG GOPAL NEERA 0 0 F(7) FAILS/ATKT

33 ORGANISATIONAL BEHAVIOUR AbF AbF AbF F 0 0 0

2021 0164 0159 3714PRINCIPLES OF MARKETING & SALES AbF AbF AbF F 0 0 0

21BTT033 INTRODUCTION TO COMPUTER NETWORKSAbF AbF AbF F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTSAbF AbF AbF F 0 0 0

GLOBAL TOURISM - INDUSTRY & ISSUESAbF AbF AbF F 0 0 0

TRAVEL AGENCY MANAGEMENT & MICEAbF AbF AbF F 0 0 0

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTORAbF AbF AbF F 0 0 0

SINGH BRIJESH BARATUL POORNIMA 30 233 7.77 PASSES/B+ Grade

34 ORGANISATIONAL BEHAVIOUR 30 31 61 A 4 8 32

2021 0164 0158 6416PRINCIPLES OF MARKETING & SALES 32 27 59 B+ 4 7 28

21BTT034 INTRODUCTION TO COMPUTER NETWORKS30 23 53 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS37 28 65 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES31 33 64 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE33 34 70* A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 34 65 A 5 8 40

SINGH MITALI DINESH MAHUWA 21 134 F(2) FAILS/ATKT

35 ORGANISATIONAL BEHAVIOUR 30 24 54 B 4 6 24

2021 0164 0170 1856PRINCIPLES OF MARKETING & SALES 29 26 55 B+ 4 7 28

21BTT035 INTRODUCTION TO COMPUTER NETWORKS30 11F 41F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS31 34 65 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES27 21 48 C 4 5 20

TRAVEL AGENCY MANAGEMENT & MICE31 21 52 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR27 17F 44F F 0 0 0

SLATEWALA ZAINAB MOHAMMED RASHIDA 30 292 9.73 PASSES/A+ Grade

36 ORGANISATIONAL BEHAVIOUR 31 40 71 A+ 4 9 36

2021 0164 0170 1791PRINCIPLES OF MARKETING & SALES 36 46 82 O 4 10 40

21BTT036 INTRODUCTION TO COMPUTER NETWORKS36 34 70 A+ 4 9 36

INDIAN GEOGRAPHY & TOURISM PRODUCTS39 55 94 O 4 10 40

**: Higher Overall Grade;

Ab:Absent; F:Fail

$: Grace Marks for passing a course; 

#: Condonation Gracing; 

*: Higher Course Grade (O) 5
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GLOBAL TOURISM - INDUSTRY & ISSUES35 49 84 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE33 51 84 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 54 85 O 5 10 50

SONEJI RESHMA DHARMESH LATIKA 30 291 9.7 PASSES/A+ Grade

37 ORGANISATIONAL BEHAVIOUR 30 41 71 A+ 4 9 36

2021 0164 0170 1632PRINCIPLES OF MARKETING & SALES 36 48 84 O 4 10 40

21BTT037 INTRODUCTION TO COMPUTER NETWORKS35 42 80* O 4 10 40

INDIAN GEOGRAPHY & TOURISM PRODUCTS33 49 82 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES40 57 97 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE34 39 73 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR38 54 92 O 5 10 50

TALKAR SANIKA SANJAY SHUBHANGI 30 296 9.87 PASSES/A+ Grade

38 ORGANISATIONAL BEHAVIOUR 30 44 74 A+ 4 9 36

2021 0164 0170 1655PRINCIPLES OF MARKETING & SALES 36 54 90 O 4 10 40

21BTT038 INTRODUCTION TO COMPUTER NETWORKS38 43 81 O 4 10 40

INDIAN GEOGRAPHY & TOURISM PRODUCTS39 51 90 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES33 48 81 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE35 48 83 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR34 47 81 O 5 10 50

VIJAYWERGI KHUSHI JAGDISH KANCHAN 30 218 7.27 PASSES/B+ Grade

39 ORGANISATIONAL BEHAVIOUR 30 25 55 B+ 4 7 28

2021 0164 0159 0596PRINCIPLES OF MARKETING & SALES 29 40 69 A 4 8 32

21BTT039 INTRODUCTION TO COMPUTER NETWORKS31 21$ 52 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS36 39 75 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES35 24 59 B+ 4 7 28

TRAVEL AGENCY MANAGEMENT & MICE32 21$ 53 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR37 32 69 A 5 8 40

ZAVERI SHUBH SIDDHARTH HETAL 30 244 8.13 PASSES/A Grade

40 ORGANISATIONAL BEHAVIOUR 31 33 64 A 4 8 32

2021 0164 0159 6241PRINCIPLES OF MARKETING & SALES 31 32 63 A 4 8 32

21BTT040 INTRODUCTION TO COMPUTER NETWORKS32 29 61 A 4 8 32

INDIAN GEOGRAPHY & TOURISM PRODUCTS32 40 72 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES35 30 65 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE34 26 60 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 29 60 A 5 8 40

**: Higher Overall Grade;

Ab:Absent; F:Fail

$: Grace Marks for passing a course; 

#: Condonation Gracing; 

*: Higher Course Grade (O) 6


