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ARAS MANASVI MILIND CHITRA 30 288 9.6 PASSES/A+ Grade

1 ORGANISATIONAL BEHAVIOUR 34 45 80* O 4 10 40

2022 0164 0141 4417PRINCIPLES OF MARKETING & SALES34 52 86 O 4 10 40

22BTT001 INTRODUCTION TO COMPUTER NETWORKS32 24 56 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS34 58 92 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES35 57 92 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE33 58 91 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 49 80 O 5 10 50

CHAKRABORTY INDRANEEL MOOSARAM GAYATRI 30 224 7.47 PASSES/B+ Grade

2 ORGANISATIONAL BEHAVIOUR 24 39 63 A 4 8 32

2022 0164 0138 4907PRINCIPLES OF MARKETING & SALES29 32 61 A 4 8 32

22BTT002 INTRODUCTION TO COMPUTER NETWORKS18 21# 40# D 4 4 16

INDIAN GEOGRAPHY & TOURISM PRODUCTS26 41 67 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES27 42 69 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE25 38 63 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR25 37 62 A 5 8 40

CHANG NIVRITTI DEEPAK LATA 30 284 9.47 PASSES/A+ Grade

3 ORGANISATIONAL BEHAVIOUR 28 45 73 A+ 4 9 36

2022 0164 0140 1997PRINCIPLES OF MARKETING & SALES26 49 75 A+ 4 9 36

22BTT003 INTRODUCTION TO COMPUTER NETWORKS32 29 61 A 4 8 32

INDIAN GEOGRAPHY & TOURISM PRODUCTS34 55 89 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES32 53 85 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE34 51 85 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR26 51 80* O 5 10 50

CHHEDA TRISHA MEHUL VIDHYA 26 190 F(1) FAILS/ATKT

4 ORGANISATIONAL BEHAVIOUR 20 26 46 C 4 5 20

2022 0164 0141 4506PRINCIPLES OF MARKETING & SALES29 44 73 A+ 4 9 36

22BTT004 INTRODUCTION TO COMPUTER NETWORKS21 9F 30F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS21 40 61 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES26 37 63 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE24 31 55 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR22 36 58 B+ 5 7 35

CHITRE TANISHKA 30 263 8.77 PASSES/A Grade

5 ORGANISATIONAL BEHAVIOUR 32 41 73 A+ 4 9 36

2022 0164 0141 4696PRINCIPLES OF MARKETING & SALES27 43 70 A+ 4 9 36

22BTT005 INTRODUCTION TO COMPUTER NETWORKS23 25 48 C 4 5 20

INDIAN GEOGRAPHY & TOURISM PRODUCTS28 49 80* O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES30 38 70* A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE27 52 80* O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR27 47 74 A+ 5 9 45

DALAL MAHENOOR ABDUL GAFFAR RUHI 25 221 F(1) FAILS/ATKT

6 ORGANISATIONAL BEHAVIOUR 29 45 74 A+ 4 9 36

2022 0164 0138 4977PRINCIPLES OF MARKETING & SALES26 47 73 A+ 4 9 36

22BTT006 INTRODUCTION TO COMPUTER NETWORKS29 25 54 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS23 57 80 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES28 56 84 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE21 50 71 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR24 AbF 24F F 0 0 0

DHORAJIWALA SALMAN IMTIYAZ WAFA 30 284 9.47 PASSES/A+ Grade

7 ORGANISATIONAL BEHAVIOUR 28 41 70* A+ 4 9 36

2022 0164 0141 5003PRINCIPLES OF MARKETING & SALES33 51 84 O 4 10 40

22BTT007 INTRODUCTION TO COMPUTER NETWORKS27 34 61 A 4 8 32

INDIAN GEOGRAPHY & TOURISM PRODUCTS23 46 70* A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES32 58 90 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE35 57 92 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR25 58 83 O 5 10 50

FERNANDES JUDY ANTHONY NISHA 30 258 8.6 PASSES/A Grade

JAI HIND COLLEGE, AUTONOMOUS
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8 ORGANISATIONAL BEHAVIOUR 26 38 64 A 4 8 32

2022 0164 0142 2502PRINCIPLES OF MARKETING & SALES30 36 66 A 4 8 32

22BTT008 INTRODUCTION TO COMPUTER NETWORKS33 24 57 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS26 47 73 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES26 53 80* O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE26 39 65 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR28 50 80* O 5 10 50

JADHAV AISHWARYA YASHWANT REKHA 30 300 10 PASSES/O Grade

9 ORGANISATIONAL BEHAVIOUR 33 56 89 O 4 10 40

2022 0164 0138 4784PRINCIPLES OF MARKETING & SALES37 55 92 O 4 10 40

22BTT009 INTRODUCTION TO COMPUTER NETWORKS39 50 89 O 4 10 40

INDIAN GEOGRAPHY & TOURISM PRODUCTS39 55 94 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES37 59 96 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE38 60 98 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR34 58 92 O 5 10 50

JAIN PRIT BHARAT SANGEETA 22 130 F(2) FAILS/ATKT

10 ORGANISATIONAL BEHAVIOUR 25 22 47 C 4 5 20

2022 0164 0141 4537PRINCIPLES OF MARKETING & SALES23 21 44 D 4 4 16

22BTT010 INTRODUCTION TO COMPUTER NETWORKS22 13F 35F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS22 31 53 B 4 6 24

GLOBAL TOURISM - INDUSTRY & ISSUES22 15F 37F F 0 0 0

TRAVEL AGENCY MANAGEMENT & MICE22 33 55 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR25 31 56 B+ 5 7 35

JAIN UNNATI JITENDRA SONIA 26 167 F(1) FAILS/ATKT

11 ORGANISATIONAL BEHAVIOUR 19 40 59 B+ 4 7 28

2022 0164 0142 3157PRINCIPLES OF MARKETING & SALES21 31 52 B 4 6 24

22BTT011 INTRODUCTION TO COMPUTER NETWORKS16 1F 17F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS21 36 57 B+ 4 7 28

GLOBAL TOURISM - INDUSTRY & ISSUES17 52 69 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE19 22 41 D 5 4 20

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR20 37 57 B+ 5 7 35

JALGAONKAR TANYA ROOPAM SUSHMA 30 300 10 PASSES/O Grade

12 ORGANISATIONAL BEHAVIOUR 30 49 80* O 4 10 40

2022 0164 0142 2742PRINCIPLES OF MARKETING & SALES35 56 91 O 4 10 40

22BTT012 INTRODUCTION TO COMPUTER NETWORKS38 43 81 O 4 10 40

INDIAN GEOGRAPHY & TOURISM PRODUCTS34 60 94 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES35 59 94 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE35 58 93 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR32 49 81 O 5 10 50

JESWANI HIMANSHU MAHESH BHAWAN 18 85 F(3) FAILS/ATKT

13 ORGANISATIONAL BEHAVIOUR 23 AbF 23F F 0 0 0

2022 0164 0142 2347PRINCIPLES OF MARKETING & SALES15 18F 33F F 0 0 0

22BTT013 INTRODUCTION TO COMPUTER NETWORKS22 AbF 22F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS19 31 50 B 4 6 24

GLOBAL TOURISM - INDUSTRY & ISSUES16 22 40$ D 4 4 16

TRAVEL AGENCY MANAGEMENT & MICE20 27 47 C 5 5 25

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR18 26 44 D 5 4 20

JETPURWALA ZAINAB HUNED NISREEN 30 255 8.5 PASSES/A Grade

14 ORGANISATIONAL BEHAVIOUR 32 46 78 A+ 4 9 36

2022 0164 0138 4471PRINCIPLES OF MARKETING & SALES27 40 67 A 4 8 32

22BTT014 INTRODUCTION TO COMPUTER NETWORKS17 21 40# D 4 4 16

INDIAN GEOGRAPHY & TOURISM PRODUCTS28 48 76 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES30 55 85 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE31 50 81 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR30 48 78 A+ 5 9 45

JOSHI DIYA DEVEN PURVI 30 296 9.87 PASSES/A+ Grade

15 ORGANISATIONAL BEHAVIOUR 27 52 80* O 4 10 40

**: Higher Overall Grade;
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2022 0164 0141 1736PRINCIPLES OF MARKETING & SALES34 52 86 O 4 10 40

22BTT015 INTRODUCTION TO COMPUTER NETWORKS37 32 70* A+ 4 9 36

INDIAN GEOGRAPHY & TOURISM PRODUCTS32 57 89 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES35 56 91 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE35 56 91 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR30 56 86 O 5 10 50

KHAN SHAIZEEN ABDUL SAMAD AYESHA 30 245 8.17 PASSES/A Grade

16 ORGANISATIONAL BEHAVIOUR 26 43 70* A+ 4 9 36

2022 0164 0138 4633PRINCIPLES OF MARKETING & SALES23 40 63 A 4 8 32

22BTT016 INTRODUCTION TO COMPUTER NETWORKS23 24 47 C 4 5 20

INDIAN GEOGRAPHY & TOURISM PRODUCTS26 50 76 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES23 44 70* A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE25 49 74 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR19 45 64 A 5 8 40

KHAN LUBNA SHAKIL JAMEELA 26 225 F(1) FAILS/ATKT

17 ORGANISATIONAL BEHAVIOUR 30 49 79 A+ 4 9 36

2022 0164 0138 4664PRINCIPLES OF MARKETING & SALES30 43 73 A+ 4 9 36

22BTT017 INTRODUCTION TO COMPUTER NETWORKS20 14F 34F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS29 49 78 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES28 40 68 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE32 51 83 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR24 35 59 B+ 5 7 35

KOTHARI KAISHA NEHAL DEEPA 30 300 10 PASSES/O Grade

18 ORGANISATIONAL BEHAVIOUR 29 53 82 O 4 10 40

2022 0164 0138 4463PRINCIPLES OF MARKETING & SALES32 55 87 O 4 10 40

22BTT018 INTRODUCTION TO COMPUTER NETWORKS35 44 80* O 4 10 40

INDIAN GEOGRAPHY & TOURISM PRODUCTS26 54 80 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES33 58 91 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE30 58 88 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR37 54 91 O 5 10 50

KUMAR PRATHAM RAJENDRA TARA 26 196 F(1) FAILS/ATKT

19 ORGANISATIONAL BEHAVIOUR 26 41 67 A 4 8 32

2022 0164 0138 1437PRINCIPLES OF MARKETING & SALES22 26 48 C 4 5 20

22BTT019 INTRODUCTION TO COMPUTER NETWORKS21 AbF 21F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS17 40 57 B+ 4 7 28

GLOBAL TOURISM - INDUSTRY & ISSUES31 45 76 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE32 43 75 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR23 32 55 B+ 5 7 35

MANDHYANI RIVAA GAUTAM POOJA 30 280 9.33 PASSES/A+ Grade

20 ORGANISATIONAL BEHAVIOUR 27 43 70 A+ 4 9 36

2022 0164 0142 2483PRINCIPLES OF MARKETING & SALES33 42 75 A+ 4 9 36

22BTT020 INTRODUCTION TO COMPUTER NETWORKS32 24 56 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS31 49 80 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES29 52 81 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE27 51 80* O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 49 80 O 5 10 50

MELWANI ANYA DEEPAK AASHNA 30 237 7.9 PASSES/B+ Grade

21 ORGANISATIONAL BEHAVIOUR 25 37 62 A 4 8 32

2022 0164 0142 2525PRINCIPLES OF MARKETING & SALES25 31 56 B+ 4 7 28

22BTT021 INTRODUCTION TO COMPUTER NETWORKS21 21 42 D 4 4 16

INDIAN GEOGRAPHY & TOURISM PRODUCTS27 42 70* A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES32 47 80* O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE32 44 76 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR28 36 64 A 5 8 40

MERCHANT AHAD YUSUF GAZALA 26 144 F(1) FAILS/ATKT

22 ORGANISATIONAL BEHAVIOUR 21 28 49 C 4 5 20

2022 0164 0141 4545PRINCIPLES OF MARKETING & SALES22 32 54 B 4 6 24

**: Higher Overall Grade;

Ab:Absent; F:Fail
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*: Higher Course Grade (O) 3
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22BTT022 INTRODUCTION TO COMPUTER NETWORKS15 5F 20F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS21 27 48 C 4 5 20

GLOBAL TOURISM - INDUSTRY & ISSUES22 27 49 C 4 5 20

TRAVEL AGENCY MANAGEMENT & MICE20 38 58 B+ 5 7 35

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR22 27 49 C 5 5 25

METTAR ASIF ALTAF YASMEEN 26 139 F(1) FAILS/ATKT

23 ORGANISATIONAL BEHAVIOUR 23 22 45 C 4 5 20

2022 0164 0138 1886PRINCIPLES OF MARKETING & SALES25 26 51 B 4 6 24

22BTT023 INTRODUCTION TO COMPUTER NETWORKS19 10F 29F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS22 21 43 D 4 4 16

GLOBAL TOURISM - INDUSTRY & ISSUES20 30 50 B 4 6 24

TRAVEL AGENCY MANAGEMENT & MICE20 31 51 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR24 24 48 C 5 5 25

MORE RUCHI RAVINDRA SUSHMA 22 105 F(2) FAILS/ATKT

24 ORGANISATIONAL BEHAVIOUR 20 32 52 B 4 6 24

2022 0164 0139 4055PRINCIPLES OF MARKETING & SALES24 16F 40F F 0 0 0

22BTT024 INTRODUCTION TO COMPUTER NETWORKS19 AbF 19F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS19 26 45 C 4 5 20

GLOBAL TOURISM - INDUSTRY & ISSUES17 21 40$ D 4 4 16

TRAVEL AGENCY MANAGEMENT & MICE21 25 46 C 5 5 25

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR21 22 43 D 5 4 20

PANDYA JAHNVI CHIRAG KINJAL 30 267 9** PASSES/A+ Grade

26 ORGANISATIONAL BEHAVIOUR 25 48 73 A+ 4 9 36

2022 0164 0140 3153PRINCIPLES OF MARKETING & SALES31 33 64 A 4 8 32

22BTT026 INTRODUCTION TO COMPUTER NETWORKS32 24 56 B+ 4 7 28

INDIAN GEOGRAPHY & TOURISM PRODUCTS35 53 88 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES32 39 71 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE33 42 75 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR31 54 85 O 5 10 50

PISAL MRUNALI VILAS VANITA 26 172 F(1) FAILS/ATKT

27 ORGANISATIONAL BEHAVIOUR 20 34 54 B 4 6 24

2022 0164 0142 4346PRINCIPLES OF MARKETING & SALES23 33 56 B+ 4 7 28

22BTT027 INTRODUCTION TO COMPUTER NETWORKS16 12F 28F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS19 40 59 B+ 4 7 28

GLOBAL TOURISM - INDUSTRY & ISSUES18 45 63 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE12 41 53 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR12 38 50 B 5 6 30

QURESHI SANIYA SALIM SHAHEEN 30 220 7.33 PASSES/B+ Grade

28 ORGANISATIONAL BEHAVIOUR 26 27 53 B 4 6 24

2022 0164 0138 4954PRINCIPLES OF MARKETING & SALES24 33 57 B+ 4 7 28

22BTT028 INTRODUCTION TO COMPUTER NETWORKS21 21# 42 D 4 4 16

INDIAN GEOGRAPHY & TOURISM PRODUCTS25 58 83 O 4 10 40

GLOBAL TOURISM - INDUSTRY & ISSUES23 43 66 A 4 8 32

TRAVEL AGENCY MANAGEMENT & MICE28 39 67 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR22 40 62 A 5 8 40

RAJPAL DHRUV MAHESH SANGEETA 0 0 F(7) FAILS/ATKT

29 ORGANISATIONAL BEHAVIOUR 12 AbF 12F F 0 0 0

2022 0164 0139 7703PRINCIPLES OF MARKETING & SALES12 AbF 12F F 0 0 0

22BTT029 INTRODUCTION TO COMPUTER NETWORKS12 2F 14F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS13 14F 27F F 0 0 0

GLOBAL TOURISM - INDUSTRY & ISSUES13 AbF 13F F 0 0 0

TRAVEL AGENCY MANAGEMENT & MICE12 10F 22F F 0 0 0

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR12 AbF 12F F 0 0 0

SHAIKH ALFIYA ABDUL AZEEZ AYESHA 26 213 F(1) FAILS/ATKT

30 ORGANISATIONAL BEHAVIOUR 28 36 64 A 4 8 32

2022 0164 0137 5224PRINCIPLES OF MARKETING & SALES27 27 54 B 4 6 24

22BTT030 INTRODUCTION TO COMPUTER NETWORKS19 12F 31F F 0 0 0

**: Higher Overall Grade;

Ab:Absent; F:Fail

$: Grace Marks for passing a course; 
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*: Higher Course Grade (O) 4
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INDIAN GEOGRAPHY & TOURISM PRODUCTS25 47 72 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES32 46 78 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE37 40 77 A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR30 37 67 A 5 8 40

SHARMA NIDHI RAJESH BHAVNA 30 227 7.57 PASSES/B+ Grade

31 ORGANISATIONAL BEHAVIOUR 27 35 62 A 4 8 32

2022 0164 0138 1693PRINCIPLES OF MARKETING & SALES26 28 54 B 4 6 24

22BTT031 INTRODUCTION TO COMPUTER NETWORKS29 21# 50 B 4 6 24

INDIAN GEOGRAPHY & TOURISM PRODUCTS29 44 73 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES29 47 76 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE22 43 65 A 5 8 40

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR20 37 57 B+ 5 7 35

SHARMA BHAVNISH HARI ASHA 30 251 8.37 PASSES/A Grade

32 ORGANISATIONAL BEHAVIOUR 29 32 61 A 4 8 32

2022 0164 0141 4553PRINCIPLES OF MARKETING & SALES32 46 78 A+ 4 9 36

22BTT032 INTRODUCTION TO COMPUTER NETWORKS22 21# 43 D 4 4 16

INDIAN GEOGRAPHY & TOURISM PRODUCTS29 48 77 A+ 4 9 36

GLOBAL TOURISM - INDUSTRY & ISSUES28 43 71 A+ 4 9 36

TRAVEL AGENCY MANAGEMENT & MICE32 48 80 O 5 10 50

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR29 44 73 A+ 5 9 45

YADAV DHRUV SANJAY REENA 22 98 F(2) FAILS/ATKT

33 ORGANISATIONAL BEHAVIOUR 18 21 40$ D 4 4 16

2022 0164 0141 2883PRINCIPLES OF MARKETING & SALES18 21$ 40$ D 4 4 16

22BTT033 INTRODUCTION TO COMPUTER NETWORKS20 18F 38F F 0 0 0

INDIAN GEOGRAPHY & TOURISM PRODUCTS23 CCF 23F F 0 0 0

GLOBAL TOURISM - INDUSTRY & ISSUES20 22 42 D 4 4 16

TRAVEL AGENCY MANAGEMENT & MICE27 27 54 B 5 6 30

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR19 23 42 D 5 4 20

SINGH NITISH UTTAM MANISHA 30 242 8.07 PASSES/A Grade

34 ORGANISATIONAL BEHAVIOUR 23 34 57 B+ 4 7 28

2022 0164 0142 4315PRINCIPLES OF MARKETING & SALES24 37 61 A 4 8 32

22BTT034 INTRODUCTION TO COMPUTER NETWORKS24 24 48 C 4 5 20

INDIAN GEOGRAPHY & TOURISM PRODUCTS21 45 66 A 4 8 32

GLOBAL TOURISM - INDUSTRY & ISSUES27 54 81 O 4 10 40

TRAVEL AGENCY MANAGEMENT & MICE32 36 70* A+ 5 9 45

RESERVATIONS, E-TICKETING & TECHNOLOGY IN TOURISM SECTOR24 49 73 A+ 5 9 45

**: Higher Overall Grade;

Ab:Absent; F:Fail

$: Grace Marks for passing a course; 

#: Condonation Gracing; 

*: Higher Course Grade (O) 5


