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MUNSHI ARIAA ANOSH MEHER 30 195 6.5 PASSES/B Grade

40 ADVERTISING DESIGN - - 42 D 5 4 20

2020 0164 0061 9233ADVERTISING & MARKETING RESEARCH28 + 28 + 56 + B+ 5 7 35

20BMM040 BRAND BUILDING 18 + 28 + 46 + C 5 5 25

ADVERTISING IN CONTEMPORARY SOCIETY16 + 29 + 45 + C 5 5 25

CONSUMER BEHAVIOUR 35 + 37 + 72 + A+ 5 9 45

COPYWRITING 36 + 31 + 70* + A+ 5 9 45

TAYAL AADHYA GAURAV SWATI 30 180 6 PASSES/B Grade

63 ADVERTISING DESIGN - - 41 D 5 4 20

2020 0164 0061 5034ADVERTISING & MARKETING RESEARCH- - 55 B+ 5 7 35

20BMM063 BRAND BUILDING 17 + 27 + 44 + D 5 4 20

ADVERTISING IN CONTEMPORARY SOCIETY16 + 31 + 47 + C 5 5 25

CONSUMER BEHAVIOUR 36 + 26 + 62 + A 5 8 40

COPYWRITING - - 60 + A 5 8 40

BHATIA PEARL SURAJ MONAAZ 30 250 8.33 PASSES/A Grade

9 ADVERTISING DESIGN 18 + 36 + 54 + B 5 6 30

2021 0164 0171 2316ADVERTISING & MARKETING RESEARCH- - 81 O 5 10 50

21BMM009 BRAND BUILDING 21 + 37 + 58 + B+ 5 7 35

ADVERTISING IN CONTEMPORARY SOCIETY23 + 37 + 60 + A 5 8 40

CONSUMER BEHAVIOUR 31 + 45 + 76 + A+ 5 9 45

COPYWRITING 32 + 49 + 81 + O 5 10 50

CHAWLA MOHIT ASHOK MINAL 25 190 F(1) FAILS/ATKT

11 ADVERTISING DESIGN 17 + 42 + 59 + B+ 5 7 35

2021 0164 0171 5431ADVERTISING & MARKETING RESEARCH26 + 37 + 63 + A 5 8 40

21BMM011 BRAND BUILDING 22 + 30 + 52 + B 5 6 30

ADVERTISING IN CONTEMPORARY SOCIETY- - 27F F 0 0 0

CONSUMER BEHAVIOUR 33 + 39 + 72 + A+ 5 9 45

COPYWRITING 31 + 32 + 63 + A 5 8 40

KIMTANI VIRAJ KHEM DEEPA 30 225 7.5 PASSES/B+ Grade

25 ADVERTISING DESIGN 16 + 38 + 54 + B 5 6 30

2021 0164 0169 1376ADVERTISING & MARKETING RESEARCH- - 80* O 5 10 50

21BMM025 BRAND BUILDING 25 + 25 + 50 + B 5 6 30

ADVERTISING IN CONTEMPORARY SOCIETY27 + 27 + 54 + B 5 6 30

CONSUMER BEHAVIOUR 38 + 30 + 70* + A+ 5 9 45

COPYWRITING 34 + 32 + 66 + A 5 8 40

MATHPAL BHUMIKA HARISH USHA 25 195 F(1) FAILS/ATKT

63 ADVERTISING DESIGN - - 0F F 0 0 0

2021 0164 0169 0721ADVERTISING & MARKETING RESEARCH- - 80 O 5 10 50

21BMM063 BRAND BUILDING - - 72 A+ 5 9 45

ADVERTISING IN CONTEMPORARY SOCIETY- - 61 A 5 8 40

CONSUMER BEHAVIOUR - - 66 A 5 8 40

COPYWRITING - - 43 D 5 4 20

AGARWAL ARNAV ANAND PRAGYA 25 145 F(1) FAILS/ATKT

64 ADVERTISING DESIGN 10 + 40 + 50 + B 5 6 30

2021 0164 0170 4746ADVERTISING & MARKETING RESEARCH20 + 28 + 48 + C 5 5 25

21BMM064 BRAND BUILDING - - 48 C 5 5 25

ADVERTISING IN CONTEMPORARY SOCIETY30 + 27 + 57 + B+ 5 7 35

CONSUMER BEHAVIOUR - - 0F F 0 0 0

COPYWRITING 28 + 26 + 54 + B 5 6 30

NANDA ARYAN VIKAS NAMRATA 30 235 7.83 PASSES/B+ Grade

106 ADVERTISING DESIGN 17 + 54 + 71 + A+ 5 9 45

2021 0164 0172 4171ADVERTISING & MARKETING RESEARCH30 + 25 + 55 + B+ 5 7 35

21BMM106 BRAND BUILDING 30 + 42 + 72 + A+ 5 9 45

ADVERTISING IN CONTEMPORARY SOCIETY28 + 32 + 60 + A 5 8 40

CONSUMER BEHAVIOUR 37 + 46 + 83 + O 5 10 50

COPYWRITING - - 40 D 5 4 20
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VIDYASAGAR SAEE NIRANJAN RADHIKA 30 220 7.33 PASSES/B+ Grade

124 ADVERTISING DESIGN 25 + 44 + 70* + A+ 5 9 45

2021 0164 0169 9511ADVERTISING & MARKETING RESEARCH33 + 25 + 58 + B+ 5 7 35

21BMM124 BRAND BUILDING 26 + 27 + 53 + B 5 6 30

ADVERTISING IN CONTEMPORARY SOCIETY- - 50 B 5 6 30

CONSUMER BEHAVIOUR 36 + 29 + 65 + A 5 8 40

COPYWRITING 35 + 30 + 65 + A 5 8 40


