
Student Detail Subject CA SEE Overall Grade C G CG Total C Total CG SGPI RESULT

AGARWAL ARNAV ANAND PRAGYA 30 175 5.83 PASSES/C Grade

64 ADVERTISING DESIGN 10 + 40 + 50 + B 5 6 30

2021 0164 0170 4746ADVERTISING & MARKETING RESEARCH20 + 28 + 48 + C 5 5 25

21BMM064 BRAND BUILDING - - 48 + C 5 5 25

ADVERTISING IN CONTEMPORARY SOCIETY30 + 27 + 57 + B+ 5 7 35

CONSUMER BEHAVIOUR - - 52 B 5 6 30

COPYWRITING 28 + 26 + 54 + B 5 6 30

CHOURASIA AMAN SANJAY REENA 25 170 F(1) FAILS/ATKT

12 ADVERTISING DESIGN - - AbF F 0 0 0

2022 0164 0139 9563ADVERTISING & MARKETING RESEARCH- - 51 B 5 6 30

22BMM012 BRAND BUILDING - - 59 B+ 5 7 35

ADVERTISING IN CONTEMPORARY SOCIETY- - 46 C 5 5 25

CONSUMER BEHAVIOUR - - 62 A 5 8 40

COPYWRITING 32 + 32 + 64 + A 5 8 40

MANJKHOLA GAURANGI DHIRENDRA KAVITA 25 195 F(1) FAILS/ATKT

101 ADVERTISING DESIGN - - AbF F 0 0 0

2022 0164 0141 3704ADVERTISING & MARKETING RESEARCH27 + 37 + 64 + A 5 8 40

22BMM101 BRAND BUILDING 29 + 28 + 57 + B+ 5 7 35

ADVERTISING IN CONTEMPORARY SOCIETY- - 64 A 5 8 40

CONSUMER BEHAVIOUR 30 + 34 + 64 + A 5 8 40

COPYWRITING 30 + 39 + 69 + A 5 8 40

KOTWANI HARSH SHYAMLAL KIRAN 30 165 5.5 PASSES/C Grade

95 ADVERTISING DESIGN 14 + 40 + 54 + B 5 6 30

2022 0164 0138 7844ADVERTISING & MARKETING RESEARCH- - 43 D 5 4 20

22BMM095 BRAND BUILDING - - 44 D 5 4 20

ADVERTISING IN CONTEMPORARY SOCIETY- - 40 D 5 4 20

CONSUMER BEHAVIOUR 32 + 23 + 55 + B+ 5 7 35

COPYWRITING 30 + 30 + 60 + A 5 8 40

MANGAL PRANAV HARISH SUNITA 30 245 8.17 PASSES/A Grade

33 ADVERTISING DESIGN 24 + 52 + 76 + A+ 5 9 45

2022 0164 0140 9486ADVERTISING & MARKETING RESEARCH36 + 32 + 70* + A+ 5 9 45

22BMM033 BRAND BUILDING 26 + 24 + 50 + B 5 6 30

ADVERTISING IN CONTEMPORARY SOCIETY- - 57 B+ 5 7 35

CONSUMER BEHAVIOUR 24 + 43 + 70* + A+ 5 9 45

COPYWRITING 30 + 44 + 74 + A+ 5 9 45

SOJRANI NUPUR ARUN MAMTA 30 255 8.5 PASSES/A Grade

121 ADVERTISING DESIGN 17 + 52 + 70* + A+ 5 9 45

2022 0164 0141 2121ADVERTISING & MARKETING RESEARCH34 + 32 + 66 + A 5 8 40

22BMM121 BRAND BUILDING 28 + 37 + 65 + A 5 8 40

ADVERTISING IN CONTEMPORARY SOCIETY- - 55 B+ 5 7 35

CONSUMER BEHAVIOUR 34 + 45 + 80* + O 5 10 50

COPYWRITING 37 + 37 + 74 + A+ 5 9 45

THARANEY RAGHAV KAPIL SINDHU 30 265 8.83 PASSES/A Grade

123 ADVERTISING DESIGN 19 + 50 + 70* + A+ 5 9 45

2022 0164 0138 6914ADVERTISING & MARKETING RESEARCH35 + 42 + 80* + O 5 10 50

22BMM123 BRAND BUILDING 28 + 37 + 65 + A 5 8 40

ADVERTISING IN CONTEMPORARY SOCIETY- - 59 B+ 5 7 35

CONSUMER BEHAVIOUR 39 + 43 + 82 + O 5 10 50

COPYWRITING 32 + 44 + 76 + A+ 5 9 45

MEHRA MANYA SACHIN NIKITA 30 270 9 PASSES/A+ Grade

104 ADVERTISING DESIGN 18 + 55 + 73 + A+ 5 9 45

2022 0164 0138 1581ADVERTISING & MARKETING RESEARCH26 + 44 + 70 + A+ 5 9 45

22BMM104 BRAND BUILDING 27 + 44 + 71 + A+ 5 9 45

ADVERTISING IN CONTEMPORARY SOCIETY- - 60 A 5 8 40

CONSUMER BEHAVIOUR 32 + 52 + 84 + O 5 10 50

COPYWRITING 30 + 44 + 74 + A+ 5 9 45

SAHU TARUN JAYOJ RAKHI 30 265 8.83 PASSES/A Grade

131 REPORTING 33 + 49 + 82 + O 5 10 50

2020 0164 0061 5057EDITING 39 + 45 + 84 + O 5 10 50

20BMM131 JOURNALISM & PUBLIC OPINION31 + 44 + 75 + A+ 5 9 45

FEATURE & OPINION - - 70* A+ 5 9 45

INDIAN REGIONAL JOURNALISM30 + 29 + 59 + B+ 5 7 35

NEWSPAPER & MAGAZINE MAKING24 + 40 + 64 + A 5 8 40
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