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AGARWAL ARNAV ANAND PRAGYA 31 200 F(1) FAILS/ATKT

64 CONTEMPORARY ISSUES 25 + 21 + 46 + C 6 5 30

2021 0164 0170 4746DIGITAL MEDIA 12 + 26 + 40$ + D 5 4 20

21BMM064 PRINCIPLES & PRACTICE OF DIRECT MARKETING- - 65 + A 5 8 40

AGENCY MANAGEMENT & ENTREPRENEURSHIP26 + 30 + 56 + B+ 5 7 35

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 0F F 0 0 0

LEGAL ENVIRONMENT & ADVERTISING ETHICS- - 50 + B 5 6 30

MEDIA PLANNING & BUYING - - 70 + A+ 5 9 45

CHOURASIA AMAN SANJAY REENA 36 244 6.78 PASSES/B Grade

12 CONTEMPORARY ISSUES - - 40$ D 6 4 24

2022 0164 0139 9563DIGITAL MEDIA 26 + 37 + 63 + A 5 8 40

22BMM012 PRINCIPLES & PRACTICE OF DIRECT MARKETING35 + 46 + 81 + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP36 + 42 + 78 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING10 + 29 + 40$ + D 5 4 20

LEGAL ENVIRONMENT & ADVERTISING ETHICS10 + 39 + 49 + C 5 5 25

MEDIA PLANNING & BUYING 28 + 36 + 64 + A 5 8 40

RAJAWAT DIVYANSHI SINGH SULAKSHANA 36 304 8.44 PASSES/A Grade

43 CONTEMPORARY ISSUES 28 + 40 + 70* + A+ 6 9 54

2022 0164 0141 4994DIGITAL MEDIA 27 + 37 + 64 + A 5 8 40

22BMM043 PRINCIPLES & PRACTICE OF DIRECT MARKETING38 + 35 + 73 + A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP33 + 48 + 81 + O 5 10 50

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 66 A 5 8 40

LEGAL ENVIRONMENT & ADVERTISING ETHICS25 + 31 + 56 + B+ 5 7 35

MEDIA PLANNING & BUYING 26 + 34 + 60 + A 5 8 40

THAKRANI SHERIN SUNILKUMAR KANCHAN 31 247 F(1) FAILS/ATKT

52 CONTEMPORARY ISSUES 28 + 28 + 56 + B+ 6 7 42

2022 0164 0140 4601DIGITAL MEDIA 26 + 33 + 59 + B+ 5 7 35

22BMM052 PRINCIPLES & PRACTICE OF DIRECT MARKETING36 + 42 + 78 + A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP33 + 44 + 77 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 0F F 0 0 0

LEGAL ENVIRONMENT & ADVERTISING ETHICS30 + 45 + 75 + A+ 5 9 45

MEDIA PLANNING & BUYING 23 + 33 + 56 + B+ 5 7 35

YADAV HARSHIT NIGMENDRA PRITI 36 293 8.14 PASSES/A Grade

56 PRESS LAW & ETHICS 28 + 33 + 61 + A 5 8 40

2022 0164 0142 0832ISSUES IN GLOBAL MEDIA - - 62 A 5 8 40

22BMM056 BROADCAST JOURNALISM 22 + 38 + 60 + A 5 8 40

BUSINESS & MAGAZINE JOURNALISM20 + 38 + 58 + B+ 5 7 35

NEWS MEDIA MANAGEMENT & ENTREPRENEURSHIP37 + 49 + 86 + O 5 10 50

CONTEMPORARY ISSUES 28 + 35 + 63 + A 6 8 48

DIGITAL MEDIA 24 + 36 + 60 + A 5 8 40

BAHERWANI HARSHITA ASHOK MANSI 36 314 8.72 PASSES/A Grade

74 CONTEMPORARY ISSUES 31 + 36 + 70* + A+ 6 9 54

2022 0164 0139 9192DIGITAL MEDIA 25 + 40 + 65 + A 5 8 40

22BMM074 PRINCIPLES & PRACTICE OF DIRECT MARKETING38 + 54 + 92 + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP35 + 44 + 80* + O 5 10 50

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 66 A 5 8 40

LEGAL ENVIRONMENT & ADVERTISING ETHICS29 + 42 + 71 + A+ 5 9 45

MEDIA PLANNING & BUYING 23 + 32 + 55 + B+ 5 7 35

KOTWANI HARSH SHYAMLAL KIRAN 36 245 6.81 PASSES/B Grade

95 CONTEMPORARY ISSUES 25 + 23 + 48 + C 6 5 30

2022 0164 0138 7844DIGITAL MEDIA 30 + 37 + 70* + A+ 5 9 45

22BMM095 PRINCIPLES & PRACTICE OF DIRECT MARKETING36 + 30 + 66 + A 5 8 40

AGENCY MANAGEMENT & ENTREPRENEURSHIP33 + 31 + 64 + A 5 8 40

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 40 D 5 4 20

LEGAL ENVIRONMENT & ADVERTISING ETHICS24 + 36 + 60 + A 5 8 40

MEDIA PLANNING & BUYING 19 + 35 + 54 + B 5 6 30

MADNANI VIDHI VISHAL NEELAM 26 166 F(2) FAILS/ATKT

97 CONTEMPORARY ISSUES 27 + 26 + 53 + B 6 6 36

2021 0164 0170 0257DIGITAL MEDIA 22 + 31 + 53 + B 5 6 30

21BMM097 PRINCIPLES & PRACTICE OF DIRECT MARKETING- - 0F F 0 0 0

AGENCY MANAGEMENT & ENTREPRENEURSHIP32 + 44 + 76 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 0F F 0 0 0
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LEGAL ENVIRONMENT & ADVERTISING ETHICS10 + 40 + 50 + B 5 6 30

MEDIA PLANNING & BUYING 23 + 24 + 47 + C 5 5 25

MANDHANI TISHA ANIL SATYA 36 349 9.69 PASSES/A+ Grade

98 CONTEMPORARY ISSUES 26 + 50 + 76 + A+ 6 9 54

2022 0164 0142 1023DIGITAL MEDIA 36 + 51 + 87 + O 5 10 50

22BMM098 PRINCIPLES & PRACTICE OF DIRECT MARKETING39 + 54 + 93 + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP- - 80* O 5 10 50

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING38 + 60 + 98 + O 5 10 50

LEGAL ENVIRONMENT & ADVERTISING ETHICS31 + 42 + 73 + A+ 5 9 45

MEDIA PLANNING & BUYING 28 + 50 + 80* + O 5 10 50

MANJKHOLA GAURANGI DHIRENDRA KAVITA 31 199 F(1) FAILS/ATKT

101 CONTEMPORARY ISSUES - - 40$ D 6 4 24

2022 0164 0141 3704DIGITAL MEDIA 23 + 34 + 57 + B+ 5 7 35

22BMM101 PRINCIPLES & PRACTICE OF DIRECT MARKETING31 + 40 + 71 + A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP33 + 41 + 74 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 24F F 0 0 0

LEGAL ENVIRONMENT & ADVERTISING ETHICS10 + 36 + 46 + C 5 5 25

MEDIA PLANNING & BUYING - - 45 C 5 5 25

MATHUR KAVYA SAKET SWATI 36 299 8.31 PASSES/A Grade

102 CONTEMPORARY ISSUES 32 + 38 + 70 + A+ 6 9 54

2022 0164 0141 6293DIGITAL MEDIA 34 + 45 + 80* + O 5 10 50

22BMM102 PRINCIPLES & PRACTICE OF DIRECT MARKETING38 + 47 + 85 + O 5 10 50

AGENCY MANAGEMENT & ENTREPRENEURSHIP- - 64 A 5 8 40

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING14 + 26 + 40 + D 5 4 20

LEGAL ENVIRONMENT & ADVERTISING ETHICS20 + 40 + 60 + A 5 8 40

MEDIA PLANNING & BUYING 33 + 37 + 70 + A+ 5 9 45

SOJRANI NUPUR ARUN MAMTA 31 242 F(1) FAILS/ATKT

121 CONTEMPORARY ISSUES 25 + 31 + 56 + B+ 6 7 42

2022 0164 0141 2121DIGITAL MEDIA 27 + 29 + 56 + B+ 5 7 35

22BMM121 PRINCIPLES & PRACTICE OF DIRECT MARKETING31 + 48 + 79 + A+ 5 9 45

AGENCY MANAGEMENT & ENTREPRENEURSHIP36 + 38 + 74 + A+ 5 9 45

FINANCIAL MANAGEMENT FOR MARKETING & ADVERTISING- - 0F F 0 0 0

LEGAL ENVIRONMENT & ADVERTISING ETHICS33 + 37 + 70 + A+ 5 9 45

MEDIA PLANNING & BUYING 23 + 28 + 51 + B 5 6 30


